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About Odontoprev
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Odontoprev’s unique opportunity
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Net revenues. adjusted EBITDA and net income evolution since IPO
2006  to OCT21-SEP22 CAGR
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Dental benefits

2
an incipient sector in 
Brazil
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Brazil leads the global ranking of dentists
Number of dentists per country (thousand)
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Million members

Brazil: medical and dental plans membership growth

10
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Top dental care players, by number of beneficiaries in SEP22



R$ million – last 12 months ending SEP22

Net revenues ranking: Medical and dental sectors, selected names
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R$ million

OCT21-SEP22 Medical players net revenue and average ticket
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R$ million

OCT21-SEP22 Dental players net revenue and average ticket
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Leadership position by region
Key dental players per region (thousand members)
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Key metrics of peer companies, OCT21-SEP22
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Odontoprev competitive advantages X listed peers



Pricing power due to quality and better product mix
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Best-in-class cost structure implies superior returns
Combined Ratio % 
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Focus on the dental value chain
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Strategic
competitive
advantages 3
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Key metrics since the 2006 IPO
2006 to OCT21-SEP22 CAGR
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Attractive cost dynamics

23
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Proprietary dental IT Platform allows high quality standards

✓

✓

✓
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Largest and best dentist network

✓

✓
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Financial and
Operational
performance 4
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IPO

Odontoprev: 15 years of sustainable value creation since IPO
R$ million

Net revenues
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Net revenues annual growth (%)
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Revenues and average ticket per segment
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Net revenues per business segment
R$ milloin
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Two business segments
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Organic net additions in the recent years

Thousand members – LTM
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Bradesco Dental net additions in 2022
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Bradesco brand growth in number of beneficiaries
Thousand members
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Bank channels generate higher sales price and lower acquisition cost in 
Individual Plans
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LTM Cost of Services (% Sales)
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Non-Corporate plans add value

OCT21-SEP22 x 2014

2014 OCT21-
SEP2

∆

46.2% 39.8% -6.4 p.p.
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Quaterly dental care ratio per segment
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Average ticket and average cost per member per month



Dental care ratio and Adjusted EBITDA margin since 2016
% Sales
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Selling expenses

R$ million and % Sales
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Allowance for doubtful receivables
R$ million and % of Sales
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Efficiency gains and lower costs expand post pandemic margin
% Sales
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R$ million and % of Sales

Adjusted EBITDA since the IPO

IPO
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Quarterly financial income
R$ million
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Financial Income  
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Net revenue and net income annual growth (%)



CAPEX: Technology represents the bulk of investments

R$ million
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✓

✓

✓ AI: increasing 

automation of risk 

management

Capex basically dedicated to IT

✓

✓
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✓ ✓
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2021 # shares
Amount

(R$)

Accumulated 

average cost

(R$)

Total 

accumulated 

average cost

(R$)

2Q21 6,863,200         89,595,847       13.05                13.05                

3Q21 3,065,000         40,046,258       13.07                13.06                

4Q21 71,800              953,214            13.28                13.06                

1st Program (A) 10,000,000       130,595,319     13.06                13.06                

4Q21 3,729,400         46,453,408       12.46                12.90                

2022 # shares
Amount

(R$)

Accumulated 

average cost

(R$)

Total 

accumulated 

average cost

(R$)

1Q22 4,267,400         50,989,256       11.95                12.67                

2Q22 2,003,200         22,375,422       11.17                12.52                

2nd Program (B) 10,000,000       119,818,086     11.98                12.52                

2Q22 5,607,000         55,094,527       9.83                  11.93                

3Q22 2,815,800         27,297,868       9.69                  11.71                

4Q22 850,000            7,289,063         8.58                  11.62                

3rd Program (C) 9,272,800         89,681,458       9.67                  11.62                

Total (A) + (B) + (C) 29,272,800       340,094,863     11.62                

Share repurchase programs started in 2Q21

✓
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Treasury shares coming up due to continuous Buyback Program
Million of shares
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R$ million

Cash flow: 9M22
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Cash flow since the 2006 IPO
R$ million
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EBITDA and Net Income evolution

R$ million and % of Sales

14.7%

23.1%

23.8%

31.6%
30.1% 28.9%
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Capital Markets

5
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Odontoprev total shareholder return since IPO x IBrX
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Increasing number of individual investors



61

Improving liquidity of shares



62

Global shareholder structure: investors from more than 30 countries

Source: Odontoprev

¹as of Notice to the Market on Aug 19th. 2021 and ajusted by stock split occured on 04.04.2022



2022 AGM/EGM approvals of April 04:

✓

✓

✓
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CEO
Rodrigo Bacellar

AGM

Board of Directors
Fiscal 

Council

Audit Committee
Personnel

Management 
Committee

External
Audit

Commercial
Elsen Carvalho

COO
José M. Benozatti

Human Resources
Rose  Gabay

CIO
Renato Costa

Customer Journey
Marcos Viveiros

CFO & Investor 
Relations Officer

José Roberto Pacheco

Internal
Audit

Compliance

Professional management team since foundation in the 80’s

Legal, Compliance and DPO¹
André Chidichimo França
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Key metrics for management’s compensation

✓

✓

✓
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Annual Management Compensation
R$ million

➢
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Odontoprev was voted dental plan Top of Mind among HRs
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ESG metrics

Environmental key indicators 3Q22 9M22  3Q21  9M21 

Total consumption of electricity (kWh) [GRI-302] 47.491 69.606 156.298 508.400

Total consumption of water (m³)  [GRI-303] 540 1.531 596 2.356

Greenhouse gas emissions per scope (tCO2e) [GRI 305] 50 189 79 215

Waste Management[GRI 306] 568 1.332 276 1.499

Personnel key indicators 3Q22 9M22 3Q21 9M21

Total employees¹ 1.718 1.718 1.981 1.981

Call Center employees 145 145 477 477

Total turnover 7,7% 20,0% 4,4% 15,9%

Turnover without Call Center 7,1% 16,6% 4,5% 17,2%

Call Center turnover 14,5% 57,2% 4,2% 11,9%

[GRI G4-LA12]

Gender distribution

% Men 29,9% 29,9% 26,2% 26,2%

% Women 70,1% 70,1% 73,8% 73,8%

% Women at Strategic Management 45,1% 45,1% 45,2% 45,9%
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Odontoprev as a member of International ESG Indexes
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Odontoprev rated “Corporate Performance PRIME” by ISS
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Highlights in ESG

https://api.mziq.com/mzfilemanager/v2/d/c504a4a5-75e7-4404-8af7-524b50cd7e11/b132668d-234f-cbb0-eb58-c61f0be1ec65?origin=2


72

Why Odontoprev?
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Upcoming IR events



74

Contact Investor Relations
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Appendix

R$ million, except otherwise specified 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
OCT21-

SEP22
CAGR

Net Revenues 182        259        318        382        685        835        955        1,070     1,156     1,250     1,365     1,437    1,592     1,795     1,765     1,842     1,917     16%

Average ticket (R$/memeber/month) 12.25     12.53     12.07     12.80     12.87     13.66     14.33     15.22     16.07     17.04     18.58     19.66    20.43     21.13     20.47     20.42     20.53     3%

Number of members (000) 1,492     2,113     2,460     4,175     4,978     5,533     5,976     6,172     6,316     6,409     6,267     6,309    7,230     7,400     7,510     7,984     8,219     11%

EBITDA 46          60          76          81          154        208        227        273        305        327        300        352       415        418        544        581        587        18%

EBITDA Margin (%) 25.1       23.3       23.9       21.1       22.4       24.9       23.8       25.5       26.4       26.2       22.0       24.5      26.1       23.3       30.8       31.5       30.6       -

Net Income 17          48          55          59          121        145        146        188        195        221        216        245       285        285        361        380        444        23%

Market Cap 872        1,122     587        2,833     4,443     4,711     5,701     5,223     5,239     5,021     6,694     8,453    7,305     8,963     7,730     6,694     5,002     12%

ODPV3 Return (%) 22          31          -46 183 80 8 25 -5 5 0 37 30 -13 26 -14 -10 -23¹ 12%

IBX-100 (%) 7             48          -42 73 3 -11 12 -3 -3 -12 37 28 15 33 4 -11 4¹ 8%

¹Return in 2022
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