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Disclaimer

The information contained herein has been prepared by Odontoprev S.A. (“Odontoprev” or the “Company”) and this material does not constitute offering material in whole or

part.

This material has been prepared solely for informational purposes and is not to be construed as a solicitation or an offer to buy or sell any securities and should not be
treated as giving investment advice. It is not targeted to the specific investment objectives financial situation or particular needs of any recipient. No representation or
warranty either express or implied is made as to the accuracy completeness or reliability of the information contained herein. It should not be regarded by recipients as a
substitute for the exercise of their own judgment. Any opinions expressed in this material are subject to change without notice and OdontoPrev is not under obligation to
update or keep current the information contained herein. The Company their respective affiliates. agents. directors. partners and employees accept no liability whatsoever

for any loss or damage of any kind arising out of the use of all or any part of this material.

This material is intended solely for the use of persons who are market counterparties of intermediate customers (as detailed in the FSA Rules) and is only available to such

persons. The information contained herein does no apply to and should not be relied upon by private customers.

You should consult your own legal regulatory tax business. Investment. financial and accounting advisers to the extent that you deem necessary, and you must make your
own investment hedging or trading decision based upon your own judgment and advice from such advisers as you deem necessary and not upon any view expressed in this

material.

The information contained in this presentation concerning market estimates. The Brazilian dental and healthcare industry and our participation in it as well as our position in
relation to our competitors was obtained from established public sources including the ANS. the Ministry of Health (Ministério da Saude) and other market sources. We
consider these sources to be reliable, but we have not independently verified the competitive position market share production and market size market growth data and

other market estimates and therefore cannot provide any assurances regarding the accuracy and completeness of the information contained therein.



Medical and dental plans: different penetration profiles O

Million members

— — 9% total brazilian population

Medical plans
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Dental plans: + 13 million members since 2014

‘ +13’402 ’thousand members
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Dental plans: net revenue and average ticket profile
R$ million — JUL23-JUNC4

Average Ticket
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Value innovation: SME and Individual plans revenue CAGR of 13% since 2014 o

® 2014 @ JUL23-JUN24
Average Ticket (R$/member/month)

1 SME and Individual
Revenues: R$911M
g @
+5% p.y. | ( +13% p.y.

Corporate E

py. ‘ Revenues: R$284M
Revenues: R$1,209M

Revenues: R$874M
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Average ticket x Cost of services/ average of members/ month

R$/ member/ month - 2Q24
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Dental care ratio — consolidated and per segment

% NOR

Consolidated

"0.4p

—Pp.
41.3 40.9
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53.6 571
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' Excludes the free choice plans provisions / reversal
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IPCA?, accumulated since 2014
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IPCA! x Internal inflation, accumulated since 2014
%
— IPCA — Cost of services per member per month
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IPCA* x Internal inflation x Average Ticket, accumulated since 2014 o
%
— IPCA — Cost of services per member per month — -Average Ticket

712.3%

68.1%

33.8%
28.9% 330%

17.4% 18.8%

13.3%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 JUL23

"Domestic inflation JUN24
10



Contribution margin per segment: 2014 x JUL23-JUN24

Contribution Margin

(R$ million) Corporate SME & Individual Plans*
538 | JUL23-JUN24
510 JUL23-JUN24
X +3% p.y. /
2014
383 16% p.y./
131
131 2014
42% 44% 46% —> 59% :

Contribution Margin (% NOR)

* Excludes the free choice plans provisions / reversal between 2020 and 2023
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Contribution margin per segment: 2014 x JUL23-JUN24

The share of non-corporate plans in the Company's total contribution margin has more than
doubled in the last 10 years, from 25% in 2014 to 51% today

2014 JUL23-JUN24

| Revense | CTIRR | Revene | ORI
Revenue . Revenue A
margin margin
Corporate 5% 5% 57% 49%

SME + Individual 25% 25% | 43% 51% |



Allowance for doubtful receivables
R$ million and % NOR
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Adjusted EBITDA

R$ million and % NOR

CAGR: 11%
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Dental care ratio and Adjusted EBITDA margin since the 2006 IPO
% NOR

— Dental care ratio B Adjusted EBITDA margin

46.7 AT 46.2

40.2 39.6 39.7

31.5
30.8 29 4 30.2 30.1

2006 2010 2014 2018 ' 2020 2021 2022 2023 JUL23
15 JUN24

O



16

Financial revenue recent evolution

R$ million
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Net Income and Net margin

R$ million and % NOR

@ Recurrent net income

CAGR: 15%

20.5% 20.6%
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2022 2023 JUL23
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-3.2%
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CAPEX: Technology represents the bulk of investments

R$ million
71
5.4%
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New ERP System ™ Technology' m Otherinvestments

YT platform. acquisition/licence of software and computer equipment
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Net Cash position (zero debt)

R$ million

- 1,232
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Total shareholder remuneration of R$122 million in 2Q24, 100% payout o

R$ million
8 Net Income @B Dividends 10C Share Buyback
2020 2021 2022 2023 | 1Q24 2024 | 6M24
537 I |
510 | :
452 : :
361 - . i i 297
333 i i
163 | |
. 155 |
. 140 :
69 : 122 122 :

Payout %: 92% 91% 95% 90%  100% ! 95%



Treasury shares reach 5 million

Million shares

550,6
51 )
3.8 >0 ' 548,7
547,5 5474
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Treasury Shares Total Capital ex - Treasury

21 source: Odontoprev



Global shareholder structure: investors from more than 30 countries

JUN/24
Treasury Management
0.92% 0.25%
"""" —
2.3%
®
I™ Bradesco Free Float 1.8%
1 52.89% (LYY >
| 1.7%
\ @
2.01% SPRUégaROVE ! 1.6%
_____ sy
_____________________________________ -
e TR 1.2%
Total Capital o
552,495,663 shares Free float 1.6%
Treasury 253,822,668 shares
5,069,100 shares

22 Source: Odontoprev; ' According to the Notice to the Market of 06.07.24.
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