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Stories that show what happens when financial 
life stops being an obstacle and becomes a path 
forward. Stories of consumers, merchants, and 
those who are both at once � because in Brazil, the 
consumer and the person who runs a business are 
often the same. 

For those who do not want to waste time waiting in 
line at a bank. For those who need to accept cards, 
so they do not miss another sale and can drive their 
business forward. For those who want to make their 
first investment.

Each of these stories carries a piece of Brazil that 
gets things done � the Brazil that starts businesses, 
works, believes and does not give up.

And they all go through PagBank.

More than 30 
million stories 
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In order to enhance the reading 
experience and promote inclusion 
for different audiences, we have 
adopted new accessibility features 
in this document.

Reading order
Programming and closing files 
in a way that allows screen 
readers and other assistive 
technologies to read the 
document in a logical sequence.

Bookmarks
Inclusion of page 
bookmarks.

Language selection
Setting the document language
during programming.

Minimum contrast
Use of a color palette that meets 
minimum contrast requirements 
for the visually impaired.
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We are PagBank1, a digital bank that provides secure, 
simple and accessible financial and payment solutions 
to approximately 34 million customers across all 5,570 
municipalities in Brazil . Our purpose is to simplify the financial 
lives of consumers, individual entrepreneurs and micro, small 
and medium-sized businesses.

Through a single digital platform, we bring together banking 
services, payment solutions, credit, investments, insurance, 
assistance services and value-added solutions. This 
integrated platform enables our customers to manage, 
save and invest their money, make payments, transfers and 
withdrawals, obtain credit, as well as access complementary 
products and services in a simple and secure manner.

A B O U T  P A G B A N K

Our business  GRI 2-1 | 2- 6  

Reliability: 

Our actions give clients 
confidence and security.

Simplicity: 

We simplify today by 
keeping things simple.

Collaboration: 

We embrace collaboration 
and diversity to grow.

Ownership: 

We take ownership and do things 
differently and without fear of 
challenging the status quo.

Client First: 

Focus, agility and 
enthusiasm guide how we 
serve our clients

1. 2. 3. 4. 5. 

To support business growth, we offer entrepreneurs and 
business owners payment solutions for in-person, online, 
omnichannel and self-service sales through mobile devices 
and card readers. These solutions enable merchants to 
accept credit and debit cards, meal vouchers, boletos 
(Brazilian bank payment slips), bank transfers and cash-in 
transactions while managing their cash flow. 

All our customers also benefit from partnerships we maintain 
with companies in the telecommunications, transportation, 
delivery, gaming and entertainment sectors. 

We are a publicly traded company listed on the New York Stock 
Exchange (NYSE) and controlled by the UOL (Universo Online) 
Group. Our businesses are regulated by the U.S. Securities and 
Exchange Commission (SEC) and by the Central Bank of Brazil. 

We maintain governance practices aligned with applicable 
regulatory requirements and industry standards. At the end of 
2025, the world�s three leading credit rating agencies � Moody�s, 
S&P and Fitch � assigned us their highest rating (AAA). We 
are among Brazil�s largest digital banks and among the most 
profitable companies in the sector.

Headquartered in Sªo Paulo2, Brazil , we employed 8,645 
people who work to drive innovation, develop scalable 
products and expand access to financial solutions across 
Brazil . Our managers and professionals are committed to 
ethical and transparent conduct and to considering our 
organizational values in their decisions and actions: 

1. Legal name: PagSeguro Internet Instituição de Pagamento S . A .
2. Avenida Brigadeiro Faria Lima, 1384, Jardim Paulistano, São Paulo (SP).
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PagBank Products and Solutions

Financial and banking services
PagBank Digital Account (individual and 
business), Pix (Instant Payment System), 
transfers, bills payments, credit, debit and 
prepaid cards, salary portability, loans 
(including INSS and SIAPE payroll-deductible 
loans), FGTS withdrawal advance, sales 
receivables advance and mobile top-ups 

Investments
Fixed-income investments, CDB PagBank 
(Brazilian bank deposit certificate), 
investment funds, Tesouro Direto  (Brazilian 
government bonds), equities, Poupar 
Automático  (Automatic Savings) and Cofrinho 
(a type of automated savings pocket).

Insurance and assistance 
services
PagBank Saúde ,  Life, Home, Mobile Phone, 
Loss of Income, PagBank Account, Card 
and Business Insurance.

In-person payments
POS devices (Moderninha  and Minizinha) , 
Tap On, cards, Pix, QR Code, vouchers, 
international payments and in-person 
payment acceptance solutions.  

Digital payments
Checkout, Payment Link, Pagar com PagBank 
(Pay with PagBank), Envio Fácil (Easy Shipping), 
Collections Management, Online Sales, 
Payment Splitting and Recurring Payments.

Business solutions
PagVendas App, Financial Reconciliation, 
PlugPag , PagTotem , TEF, Payroll, ClubePag , as 
well as automation and integration solutions.
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Learn about our evolution in developing secure,  
simple and affordable financial and payment solutions: 

A B O U T  P A G B A N K

From POS devices to a complete digital bank

We were founded to enable  
online payments at a time when e-commerce 
was still in its early stages in Brazil . Our 
secure intermediation model helped build 
trust in the digital environment and expand 
small businesses� access to online sales. 

In 2009, we 
reached 
more than 
100,000 online 
merchants 
served by our 
platform and, in 2011, this 
figure exceeded 250,000, 
while the number of buyers 
surpassed 15 million.

We introduced our Point of Sale (POS) 
device in Brazil using the magnetic-
stripe technology and recorded 23 
million active buyers. The Central 
Bank of Brazil created regulations  
for Payment Institutions.

We innovated by establishing 
a new business model 
(selling card terminals 
instead of leasing them), 
which has become the 
industry standard. We 
became the first non- 
bank acquirer for Visa  
and Mastercard.

We launched the 
Moderninha  POS device 
and the PagSeguro 
Prepaid Card.

Moderninha  gained Pro 
and Wi-Fi versions, and 
the PagSeguro Vendas 
app (for point-of-sale 
operations) was launched.

We introduced the 
Minizinha  POS device, the 
PagSeguro Minha Conta 
app (digital account within 
the app), the PlugPag 
solution (to enable 
integration with third-party 
sales systems) and the Pag.
ae domain (for payments 
through social networks).

2006 2013 2014 2015 2016 20172009
2011
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We began developing value-
added services for merchants 
and expanded our financial 
offering with the launch of 
our first secured consumer 
credit product, our first CDB 
options, Pix and the early 
stages of Open Banking. We 
also launched PagBank Saúde 
(health care service) and 
acquired Moip Wirecard (an 
online payment gateway). 

We consolidated our 
position as a complete 
digital bank. Our 
customers gained access 
to the PagBank Business 
Account, a free credit 
card linked to a CDB, a 
special credit l imit, and 
PagTotem.  We launched 
the Poupar Automático, 
the Seguro Conta Bank 
and the Seguro Pix  (Pix 
Insurance). We recorded 
R$20 bill ion in deposits.

We received A A A ratings from 
S&P and Moody�s. The period 
was marked by launches 
such as Business Insurance 
and Mobile Phone Insurance; 
1% cashback on credit card 
statements; the PagBank 
Parcerias  (partnerships) 
automation program; CDB 
130%; and the multi-function 
card. We surpassed 32 million 
customers and achieved the 
highest net income in our 
history, at R$2.1 bill ion. 

We unified the PagSeguro and 
PagBank brands, reinforcing 
our position as a simple, solid 
and complete digital bank. 
We introduced new offerings 
such as: Tap on Phone; a 
payment platform featuring 
QR codes, Pix and boletos; 
facial recognition technology; a 
payroll solution; direct deposits 
from third-party acquirers; 
and the launch of Cofrinho  and 
Seguro Cartão Protegido  (card 
protection insurance). 

We introduced hubs 
throughout Brazil and the 

PagInvest  platform and 

began offering insurance 

(Life and Home) and 

payroll-deductible loans. 

We acquired Concil , a 

reconciliation company, and 

BoletoFlex, which provides 

installment payment 

solutions for boletos. 

We created the PagBank 
digital account, free and 
100% digital , expanding 
sellers� and consumers� 
access to financial services. 
We also obtained a license 
to operate as a full-service 
bank, launched account 
services and credit cards 
and expanded our POS 
device portfolio with 
Minizinha Chip,  Moderninha X 
and Moderninha Pro 2.

We took a strategic step 
by going public on the 
New York Stock Exchange 
(NYSE), in an IPO that 
raised approximately 
US$2.6 bill ion. The 
transaction reinforced the 
strength of our business 
model and governance. 

2020 2022 20242023202120192018
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We seek to minimize the direct and indirect negative 
environmental impacts associated with our operations 
and processes by making our corporate buildings more 
eco-efficient, purchasing energy from renewable sources 
and mitigating or offsetting emissions. We comply with all 
applicable environmental legislation and encourage our 
workforce and value chain partners to adopt solutions and 
practices that contribute to the preservation or restoration  
of nature.

We are also committed to monitoring performance and 
risks related to environmental issues and climate change, 
and we report on our achievements and progress in this 
Sustainabil ity Report and in our Social ,  Environmental and 
Climate Risks and Opportunities Policy. We are currently 
aligning our practices with IFRS S1 and IFRS S2, the 
sustainabil ity- and climate -related standards issued by the 
International Sustainabil ity Standards Board (ISSB).

C O L L A B O R A T I O N

Environment
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The publication of this 2025 Sustainability Report8marks the sixth 
consecutive edition of our report (all editions are available here). 
Gathering, validating and disclosing information on our decisions, 
practices and results enables us to monitor progress, identify 
opportunities and enhance transparency in our relationships with 
our stakeholders. Through this publication, customers, suppliers, 
employees, investors and society at large can also understand 
how we conduct our business, learn about our objectives and 
targets, and see how we promote financial inclusion, financial 
education and sustainable development. 

This document covers the period from January 1 to December 
31, 2025, unless stated otherwise. Quantitative and qualitative 
information covers all our units and operations, in line with the 
information presented in our Financial Statements (FS). Data 
collection involved the participation of leaders and employees 
from different departments through interviews and responses 
to questionnaires and forms. Key information was prioritized 
based on our materiality matrix. 

In addition, the information was subject to limited assurance 
by PricewaterhouseCoopers (PwC), as indicated in the GRI 
Content Index. Our Greenhouse Gas (GHG) inventory was 
independently verified by Instituto Totum.

The content is presented in accordance with the requirements 
of the Global Reporting Initiative (GRI) � GRI Standards 
2021 and the Sustainability Accounting Standards Board 
(SASB) standards for Software & IT Services � Technology & 
Communications Sector, two of the leading frameworks for 
organizational reporting adopted worldwide. The report also 
considers the United Nations (UN) Sustainable Development 
Goals (SDGs). We notified the GRI of our use of the GRI 
Standards and submitted the statement of use by email to 
reportregistration@globalreporting.org. The preparation 
of this document was overseen and approved by the 
Sustainability Committee. 

 

Questions, suggestions or complaints 
regarding this document may be sent to: 
ir@pagbank.com 

About This Report GRI 2-2 | 2-3 | 2-5 

8 . In addition to this document, which presents our annual performance, we publish 
quarterly reports containing our financial results.
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SASB - TC-SI
SASB Topic Code Metric Page/Comment

Environmental Footprint of Hardware 
Infrastructure TC-SI-130a.1 Total energy consumed and percentage of grid energy Total energy consumed: 9,472.61 GJ. 100% of the energy consumed comes from the grid and 100% is 

sourced from solar energy, as evidenced by I - RECs.

Data Privacy & Freedom of Expression TC-SI-220a.1 Description of privacy policies and practices page 36

Data Privacy & Freedom of Expression TC-SI-220a.3 Amount of monetary losses in legal proceedings associated  
with privacy

No monetary losses were recorded as a result of legal proceedings or administrative penalties 
associated with user privacy.

Data Privacy & Freedom of Expression TC-SI-220a.4 Number of government requests for data.
The total number of requests received was 15,077. PagBank responds to legally grounded requests 
received from competent authorities. However, under its internal policy, it does not disclose the 
percentage of cases that resulted in the actual disclosure of data.

Data Security TC-SI-230a.1 Number of data breaches (data breaches) involving personal  
data and users affected

In 2025, PagBank did not record any incidents involving the leakage, theft, or loss of customer data. 
There were no data breaches, and no users were affected by incidents of this nature during the 
reporting period.

Data Security TC-SI-230a. 2 Description of the approach to cybersecurity risk management 
and incident response. page 36

Recruiting & Managing a Global, Diverse  
& Skil led Workforce TC-SI-330a. 2 Employee turnover page 48

Recruiting & Managing a Global, Diverse  
& Skil led Workforce TC-SI-330a.3 Description of recruitment, inclusion and engagement efforts page 48

Managing Systemic Risks from  
Technology Disruptions TC-SI-550a.1 Number of system disruptions, total downtime, and % impact  

on the network.

In 2025, PagBank recorded 25 ser vice interruption or degradation incidents across its platforms, 
totaling 873 minutes of downtime (14 hours and 33 minutes). For PagBank (Digital Account and Digital 
Channels), there were 13 incidents, totaling 595 minutes of cumulative downtime, with average 
availabil ity of 99.89% . In the in-person payments segment, there were seven incidents, totaling 84 
minutes of downtime, with availabil ity of 99.98% . In the cards segment, there were five incidents, 
totaling 194 minutes of downtime, with availabil ity of 99.96% .

Managing Systemic Risks from  
Technology Disruptions TC-SI-550a. 2 Approach to cybersecurity risk management page 36 -39

SASB Index

* Indicators subject to l imited assurance by PwC Brasil .
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To The Board of Directors and Stockholders
PagSeguro Digital Ltd. 
São Paulo - SP

Introduction
We were engaged by PagSeguro Digital Ltd. (�Company� or �PagSeguro�) to present our limited 
assurance report on the non-financial information contained in the 2025 Sustainability Report of 
PagSeguro, as detailed in the GRI Content Summary, for the fiscal year ended December 31, 2025. 

Our limited assurance does not extend to information from prior periods or to any other 
information disclosed in conjunction with the 2025 Sustainability Report, including any images, 
audio files, or embedded videos. 

Responsibility of the Management of PagSeguro
The management of PagSeguro is responsible for:
(a) �Selecting or establishing appropriate criteria for the preparation and presentation of the 

information contained in the 2025 Sustainability Report.

(b) �Preparing the information according to the GRI Standards and with the basis of preparation, 
prepared by the Company itself; 

(c) �Designing, implementing and maintaining internal controls over the relevant information for 
the preparation of the information contained in the 2025 Sustainability Report, so that it is 
free from material misstatement, whether due to fraud or error.  

Limitations in the preparation and presentation of non-financial 
information and indicators
In preparing and presenting non-financial information and indicators, management followed the 
definitions set out in the basis of preparation prepared by the Company and the GRI Standards., 
therefore, the information presented in the 2025 Sustainability Report is not intended to ensure 
compliance with social, economic, environmental, or engineering laws and regulations. The 
aforementioned standards, however, provide for the presentation and disclosure of any non-
compliance with such regulations in the event of significant sanctions or fines.

The absence of a significant set of established practices to rely on for evaluating and measuring 
non-financial information allows for different yet acceptable evaluation and measurement 
techniques, which can affect comparability between entities and over time.

Independent auditors’ limited 
assurance report
on the non-financial information contained in the 2025 Sustainability Report

A  F R E E  T R A N S L A T I O N  O F  T H E  O R I G I N A L  I N  P O R T U G U E S E
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Our independence and quality management
We comply with the independence requirements and other ethical demands of the Federal 
Accounting Council (CFC), which are based on the principles of integrity, objectivity, competence, 
and professional diligence, and which also consider the confidentiality and behavior of 
employees. 

We applied NBC PA 01 - Quality Management for Independent Auditors� Firms (Legal Entities and 
Individuals), and consequently projected, implemented and maintained a comprehensive quality 
management system, including policies and procedures related to compliance with ethical 
requirements, professional standards and applicable legal and regulatory requirements.

 
Responsibility of the independent auditors
Our responsibility is to express a conclusion on the non-financial information contained in the 
2025 Sustainability Report based on limited assurance engagement conducted in accordance 
with NBC TO 3000 - �Assurance Engagements other than Audits or Reviews,� issued by the CFC, 
which is equivalent to the international standard ISAE 3000 - Assurance Engagements other 
than Audits or Reviews of Historical Financial Information, issued by International Auditing and 
Assurance Standards Board (IAASB), applicable to non-financial information. These standards 
require that the work be planned and performed for the purpose of obtaining limited assurance 
that the non-financial information included in the 2025 Sustainability Report, taken as a whole, is 
free from material misstatement, whether due to fraud or error, and to issue a limited assurance 
report that includes our conclusion.

A limited assurance engagement performed in accordance with NBC TO 3000 (ISAE 3000) 
consists mainly of making inquiries of PagSeguro management and other PagSeguro Digital 
Ltd. employees which are involved in the preparation of the information and applying analytical 
procedures to obtain evidence that allows us to issue a limited assurance conclusion on the 
information taken as a whole. A limited assurance engagement also requires the execution of 
additional procedures when the independent auditor becomes aware of matters that lead them 
to believe that the information disclosed in the 2025 Sustainability Report, taken as a whole, 
might present significant misstatements. 

As part of a limited assurance engagement in accordance with NBC TO 3000 (ISAE 3000), 
we exercise professional judgment and maintain professional skepticism throughout the 
engagement. We also: 
(a) �We determine the appropriateness in the Company�s circumstances of using the GRI 

Standards as a basis for the preparation of non-financial information and indicators.
(b) �We perform risk assessment procedures, including obtaining an understanding of the 

internal controls relevant to the work, to identify where relevant misstatements are likely to 
arise, whether due to fraud or error, but not for the purpose of providing a conclusion on the 
effectiveness of the Company�s internal controls.

(c) �We design and implement procedures that address cases where significant misstatements 
in non-financial information and indicators are likely to arise. The risk of not identifying a 
relevant misstatement resulting from fraud is greater than the one resulting from error, as 
fraud may involve collusion, forgery, willful omissions, or breach of internal controls.
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Summary of procedures performed
The procedures selected are based on our understanding of the aspects related to the 
compilation, materiality and presentation of the information contained in the 2025 Sustainability 
Report, other circumstances of the engagement and our analysis of activities and processes 
associated with material information disclosed in the 2025 Sustainability Report, where 
significant misstatements might exist. The following procedures were adopted:
(a) �planning the work taking into consideration the materiality and the volume of quantitative and 

qualitative information and the operational and internal control systems that were used to 
prepare the information contained in the 2025 Sustainability Report;

(b) �understanding the calculation methodologies and the procedures adopted for the compilation 
of the indicators through inquiries with the managers responsible for the preparation of the 
information; 

(c) �the application of analytical procedures on quantitative information and inquiries about 
qualitative information and its correlation with the indicators disclosed in the 2025 
Sustainability Report; 

(d) �the application of substantive tests for certain non-financial information and indicators; and
(e) �for cases where non-financial data correlates with financial indicators, the comparison of 

these indicators with the audited financial statements.

The limited assurance engagement also included the analysis of adherence to the GRI Standards, 
and to the provisions in the basis of preparation prepared by the Company. 

Our procedures did not include assessing the design adequacy or operational effectiveness of 
the controls, testing the data on which the estimates are based, or separately developing our own 
estimate to compare with the estimate of PagSeguro.

We believe that the evidence obtained in our job is sufficient and appropriate to support our 
conclusion in a limited manner. 

Scope and limitations
The procedures applied in a limited assurance engagement are substantially less in scope than 
those applied in a reasonable assurance engagement for the purpose of issuing an opinion on 
the data contained in the 2025 Sustainability Report. Consequently, we were unable to obtain 
reasonable assurance that we became aware of all the significant matters that might have 
been identified in a reasonable assurance engagement. If we had performed our engagement 
for the purpose of issuing an opinion, we might have identified other matters and potential 
misstatements that may exist in the 2025 Sustainability Report. Therefore, we will not issue an 
opinion on this information.

Non-financial data is subject to more inherent limitations than financial data, given both the 
nature and the diversity of the methods used for determining, calculating or estimating such 
data. Qualitative interpretations of the relevance, materiality and accuracy of the data are 
subject to individual assumptions and judgments. In addition, we have not performed any 
procedures in relation to the information presented for prior periods, forecasts and goals. Our 
assurance report should be read and understood in the context of the inherent limitations of the 
process of preparing non-financial information and indicators by management, including the fact 
that this information is not intended to assure compliance with social, economic, environmental, 
or engineering laws and regulations.

The contents included in the scope of this assurance engagement are presented in the GRI 
Content Summary of the 2025 Sustainability Report.
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Conclusion
Based on the procedures performed, described herein and the evidence we obtained, no matter 
has come to our attention that causes us to believe that the non-financial information contained 
in the 2025 Sustainability Report of PagSeguro, were not compiled, in all relevant aspects, in 
accordance with the criteria established by the basis of preparation and by the GRI Standards. 

Other matters - Restriction of use and distribution
This report was prepared for the use of PagSeguro and may be presented or distributed to third 
parties, provided they are familiar with the subject matter and criteria applicable to this assurance 
engagement, in view of the specific purpose described in the first paragraph of this report. 

Any party other than PagSeguro that obtains access to this report, or a copy of it, and relies 
on the information contained herein will do so at its own risk. We do not accept or assume any 
responsibility and disclaim any liability to any party other than PagSeguro for our work, the 
assurance report or our findings. 

Sªo Paulo, July 31, 2026.
PricewaterhouseCoopers 
 
Auditores Independentes Ltda. 
CRC 2SP000160/O -5

Maurício Colombari
Contador CRC 1SP195838/O -3 
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www.pagbank.com.br

Coordination 
ESG PagBank (Ana Luisa Barboza 

Peixoto and Mel Mourªo Marchetti)
GRI Consulting 

Avesso Sustentabilidade 
Writing, editing and review 

KMZ Conteœdo 
Graphic design and formatting 

Marcia Godoy (KMZ Conteœdo) 
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