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Second consecutive quarter with record Adjusted Ebitda Margin viveo

e BRL1,946.2 million in 2Q22 —up 32.9% from 2Q21
NET REVENUE * BRL3,846.1 million in 1H22 — up 30.4% from 1H21

* BRL324.0 millionin 2Q22 —up 47.9% from 2Q21: margin 16.7%
R PROFIT
GROSS 0 e BRL622.3 millionin 1H22 —up 47.2% from 1H21: margin 16.2%

ADJUSTED EBITDA' ° BRL176.1 million in 2Q22 — up 52.2% from 2Q21: margin 9.0%
* BRL343.4 million in 1H22 — up 53.6% from 1H21: margin 8.9%

BRL54.3 million in 2Q22 — down 30.5% from 2Q21

ADJUSTED NET y
BRL153.5 million in 1H22 — up 21.9% from 1H21

PROFIT!
CASH CYCLE * 50daysin2Q22, 12 days longer thanin 2Q21
ROIC! « 22.4%

Note: Net revenue and Gross profit reported in the table above are the formal accounting figures. Ebitda and Net profit are adjusted for non-recurring items, which include M&A expenses, among other items



Quarter highlights

* Announcement of the acquisition of Life, FAMAP and Pro Infusion, marking
Viveo's entry into the sterile solutions handling segment, as the largest player in
the southern hemisphere: BRL449 million in revenue and BRL90 million in
combined EBITDA

* Strengthens Viveo's service channel

HOSPITALS AND TRANSPORT AND
MEDICAL CENTERS DISTRIBUTION LOGISTICS
Customer orders and Transport must be carried out under validated
medical prescriptions are conditions that guarantee the physical-chemical
received and analyzed by integrity and sterility of the products and in

a proprietary system for
verification and error
prevention before the
production processes of
preparation and handling.

accordance with Ordinance 272/98.

HANDLERS
A rigorous quality control is carried out by

PHARMACEUTICAL competent teams that guarantee the sterility

and stability of the products.

INDUSTRY
Highly regulated companies, 3+ Resolution
Medicines and Supplies for handling Collegiate Board of Anvisa, with careful
sterile solutions are supplied by processes and procedures, automation system
the main market players and to prevent errors

undergo a rigorous selection,
quality and inspection process..
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Quarter highlights

* Announcement of the acquisitions of Boxifarma and PHD
(Distributor);

e Conclusion of the acquisition of Profarma Specialty, which
offers integrated solutions for distribution, delivery and
patient support services;

@WA'MMUTE .  Completion of acquisition of Azimute Med, specializing in
A OLUCOES CUSTOMIZADAS EM SAUDE patient support services.




Quarter highlights viveo

Launch of the Prevena Brand Consolidated National Presence
on a single platform
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Quarter highlights viveo

Synergies: Viveo expects to gradually capture, starting in 2022 and until 2024, estimated synergies of
R$111 million in EBITDA, considering the 17 acquisitions announced since 2021.

* |n 2Q22, BRL4 million was captured, of which BRL2.6 million in Costs and BRL1.4 million in General and
Administrative Expenses

Estimated synergies % Captured
2022 BRL12 million 34%
2023 BRL67 million -
2024 BRL32 million -

Total BRL111 million



Subsequent event viveo

)
%EODYS Brasil Moody's assigns the rating 'AA.br' to Viveo and the 5th Issue of Debentures




Sustainability

Initiatives aligned with the sustainable development goals of the UN Global Compact

SAODEE IGUALDADE TRABALHO DECENTEE REDUCED CONSUMOE ACAD 1 PARCERIAS EMEIOS
BEM-ESTAR DEGENERD CRESCIMENTO 1 U INEQUALITIES PRODUGAO 1 3 CLIMATICA DEIMPLEMENTAGAO

ECONOMICO RESPONSAVEIS
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Daviso - Sao Paulo/SP

Highlights

Growth initiatives

Hospitals and Clinics

Development of partnerships with material suppliers for territorial
expansion (national level). In Jul/22, start of exclusive distribution of
Bedal, with the Cremer brand;

* New business models and strategic partnerships with the
pharmaceutical industry in the distribution of medicines, such as:
Immunoglobulin, Clexane, RINVOQ and Injectable Dipyrone, others.

Retail

* Launch of cosmetics and hygiene products under the Topz brand with
the contribution of the Paw Patrol license, one of the best known in the
world.

Oncology

e Revenue in this business unit grew 47% in 2Q22 (vs 2Q21), with
emphasis on medium and small companies, which represent around
60% of oncology clinics.

Public Market

* 17% growth in 2Q22 (vs 2Q21) of contracts in the portfolio,
maintaining our discipline of prior assessment of clients’ risk-rating and
ROIC of contracts.



Results




Net Revenue

viveo

Net Revenue (BRLMM)

+30.4%

2,950.0

34.6
250.1

2Q21

2Q22 1H21

B Hospitals and Clinics B Laboratories Retail

3,846.1

84.6
387.6

1H22

Services

Net Revenue of BRL1,946.2 million
Total growth of 32.9% and organic growth of 10.9%

Hospitals and Clinics: +31.5% vs 2021 | Organic +13.0%
Acquisitions, growth in oncology and in contracts in the public market portfolio
(maintaining the discipline of prior assessment of the client's risk-rating and ROIC

of contracts), in contrast to the drop in the sale of EPIS and products related to the
fight against the Covid-19 pandemic.

@ Laboratories: +9.3% vs 2Q21 | Organic-2.5%
Prevena: +7.1% organic. 22% increase in the pre-analytical customer base;

Tecnocold: +10.5% for higher volume of flu vaccines and launch of the new vaccine
against Herpes Zosters.

47 Retail: +55.5% vs 2Q21 | Organic +4.6%

Acquisition of FW and Daviso and organic growth given the increase in
manufactured products, despite the lower sales of PPE and products related to the
fight against the Covid-19 pandemic. Scarves +13.8% in 2Q22. Organic ex-COVID
13.9%.

Services: +183.6% vs 2Q21 | Organic +39.9%

The acquisitions of Cirurgica Mafra (Dec/21) and PSP from Profarma Specialty
(Jun/22), in addition to a month for Boxifarma in 2022 and organic growth due to
the advancement of the service agenda with Health Log.



Gross Profit

viveo

Gross Profit (BRLMM)
Gross Margin (%)

622.3

15.0%
324.1
219.1
+47.9%

2Q21 2Q22 1H21 1H22

B Gross Profit

Gross profit growth with profitability gain

BRL324.1 million gross profit in 2Q22, +47.9%. vs 2Q21 (adjusted)
Organic growth of 18.7% in 2Q22 vs 2Q21
Margin increment on all channels. Highlights:

acquired companies have higher margins in relation to the portfolio average;
channel of hospitals and clinics with the highest sales in the OL modality;

improvement in the margins of manufactured products, especially in the retail
channel, as a result of price adjustments;

growth of the service channel (today with the best margins in the Company); and
beginning of capturing the synergies of the acquired companies..

Increase in gross margin by 1.7 p.p. compared to 2Q21 (+1.1 p.p. organic), corroborating
the strategy of maximizing business profitability.
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Adjusted Ebitda viveo

Adjusted EBITDA (BRLMM)
Adjusted EBITDA Margin (%) Second consecutive quarter with record Adjusted Ebitda Margin

Adjusted EBITDA of BRL176.1 million, growth of 52.2%.

Organic growth of 30.0%
8.9%
Adjusted EBITDA margin of 9.0%, 1.1 p.p. above 2Q21 due to the improvementin
7.6%4 gross margin, acquisitions with margins above the portfolio average and capture of
synergies.
@ Excluded non-recurring expenses/income include, among others:
Expenses with M&A and consulting
9.0%
223.5 Stock Options
7-9%/
176.1 Escrow account
Tax proceedings, etc
115.7
2Q21 2Q22 1H21 1H22

m Adj. EBITDA
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Lucro Liquido Ajustado viveo

Adjusted Net Income (BRLMM) . . .
Adjusted Net Margin(%) Increase in Ieverage to face acquusmons and macro scenario

impacted net income in the quarter
4.1%

4.0%
’ Adjusted net income of BRL54.3 MM, 30.5% decrease compared to 2Q21

153 5 EBITDA growth partially offset by higher net financial expenses of BRL69.1 million

Adjustments to net income: same non-recurring expenses for EBITDA adjustment,
195 9 net of IR and CSLL at the rate of 34%
4.8%
2.8%
78. 1

2Q21 2Q22 1H21 1H22

15
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Cash Flow and Cycle

viveo

Cash Flow 2022 (BRLMM)

1,276,377 i -

-205,060

Initial Balance Operational Investments Financing Final Balance

Operational activities: generated net cash of BRL56.0 million: cash
inflow of BRL193.6 million, with RS 37.6 million in variations of assets
and liabilities, and payments of interest on loans and financings

Financing activities: RS 395.6 million was spent in the quarter in
investment activities, in payment for the acquisitions of Profarma
Specialty and other companies

Financing activities: applied RS 205.6 million in loans and financings,
plus payment of dividends for the 2021 business year.

86
69 68 74
66
63 67
56 s — /
50 0= o 54 28 50
49
38 38
31
1Q21 2021 2021 1Q22 2Q22
Accounts receivable cycle e Accounts payable cycle s Days’ inventory Cash cycle

Cash Cycle of 50 days in 2Q22
(12 days higher than 2Q21)

The Company’s goal is to reduce the cash cycle
by the end of 2022
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Indebtedness —in 6/30/2022 Viveo

Debt evolution
(BRLMM)

Loans and financing

Average maturity: 4.9 years
o 6/30/22 12/31/2021
(BRUBHE S average cost: CDI + 2.05% in 2Q22
Gross Debt' 1,999.2 2,131.2 VS CDH' 2.19% |n 4Q21
Cash and equivalents 731.8 2,203.72
Leverage: 1.84x Net Debt/A|. Ebitda Proforma3
Debt / (Cash) Net 1,267.5 (72.5)

" Considers derivatives

3proforma numbers: consolidates acquisitions in the results of the last twelve months
2 Considers financial investments

Amortization schedule

(BRL thousand) /Funding in Jul/22 — spread reduction, liability \
731.8

management and debt extension

459.9 5th issue of debentures:
396.8

334.7 349.3

BRL1 billion with CDI rate +1.6% and term of
191.5 o1 5 years
102.4 '

| ] . \ 'AA.br' rating by Moody's /
Cash and 2022 2023 2024 2025 2026 2027 2028
equivalents forward
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emaill: ri@viveo.com.br
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