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Highlights of
the quarter
(% YoY)

Net income¹

R$1,761 mm (    49%) 

R$ 3.7 bn in premiums (   35%)

29% loss ratio (   16,0 p.p.)

Insurance

R$ 1.2 bn in brokerage revenues

19%

Brokerage

R$ 1.4 bn in collection (   4%)

R$ 9.9 bn in reserves (   22%)

Premium bonds

R$ 14.8 bn in contributions ( 14%)

R$ 1.9 bn in net inflows
(vs. –R$475 mm in 1Q22)

Pension plans

1.2

1.8 1.8

1Q22 4Q22 1Q23

R$ bn

¹Does not consider the adoption of IFRS 17
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We promote digital business
Finding the best moment and channel for each offering

Remarketing on
Whatsapp to offer term

life insurance

Contextual marketing on
mobile and WhatsApp using

GPS data (e.g. offering of
personal belongs insurance

during carnival)

▪ Prioritized product portfolio available in 
the new IT architecture

▪ Digital journeys revision based on one-
click design concept

▪ Accelaration of end-to-end transaction
journeys on WhatsApp

▪ Implementation of transactions through
voice assistant

▪ Intensive use of data for predictive and
propensity models

WebMobile WhatsApp

Channels

Voice

Analytical intelligence
to suggest the best

payment date, 
insurance converage

and pension
contribution
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We expand the usage of digital channels
Prioritizing solutions and features

+42.5 %
products sold through

digital channels
(on 1Q22) 

Credit life
Embedded insurance

Premiums bonds
Digital boost

Personal items
New product on mobile app

Sales through digital channel
(quantity, ex-rural)

13.2% 16.0%

1Q231Q22

Deliveries

3 new 
products

Client
experience

+30 new 
features

Payment
solutions

Cyber 
security

Partnership

UX and CX New 
architecture
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Distribution model diversification

17 new partners
Partnerships with large cooperatives, machinery and agricultural
inputs sellers, banks, among others

Diversification of segments in 1Q23

9 partners in agricultural machinery sale for property insurance

✓ “Bem da Sorte” – philanthropy premium bond that donate
resources to NGOs

✓Travel insurance via Ciclic in flight ticket search engine

In 2023 the focus is:
Monetizing the operation

of partners already
prospected

Search of high-
potential partners

Diversification
of segments

80% growth
on 1Q22 

New partnerships under negotiation

New products under analysis

1 – In 3Q22, the base of premiums written via partners was revised, leading to an adjustment for the 1Q22 amount.

Brasilseg’s premiums written via partners

R$ million

139

274

93

143

232

417

1Q22¹ 1Q23

Partnerships Structured businesses



#Pública

6

1Q22 1Q23

mar/20 mar/21 mar/22 mar/23

Customer experience
Expansion in bancassurance customer base¹

+16.4% 
premium 

bonds

+4.3%
customer base increase

+5.8% 
home 

insurance

+4.3% 
credit life
insurance

+2.7% 
pension

plans

¹Mar/23 vs. Mar/22.

Satisfaction and engagement
Improvement of service level increases client base with quality

NPS
Evolution in the main business lines

+12.6 pts

+10.8 pts

+12.8 pts

+11.2 pts

1Q22 X 1Q23

Life insurance

Pension plans

Premium bonds

Rural

Complaints
Relevant improvement

Churn (Term life & Home insurance)

+1.4%

+4.3%

+1.5%

mar/22 mar/23

-31.3%

-31,3%

-31,3%

-6.7%

-31,3%

-31,3%
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Relationship program
BB Seguros level of protection

NPS¹
Comparison by level of protection

Beginning of tests on BB App

Exclusive
customer

service flow

Premium 
service

experience

Distribution of
promotional gifts

(e.g. tickets)
Rollout in July 2023 

¹NPS variation within the first 3-months of the program

Protected Overprotected Pilot project

+10 pts
+14 pts

+4 pts

Change
Oct/22 - Jan/23
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Our numbers
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IFRS 17 vs. IFRS 4
(R$ million) Impact on BB Seguridade’s net income

Brasilprev Brasilseg
Transition balance 2020-12-31 2021-12-31

IFRS 4 4,328 2,384

Capital and reserves -             52

Retained earnings or losses -             371

Other comprehensive income (512) -             

Transition (512) -             

Net investment income -             -             

IFRS 17 3,816 2,807

Difference IFRS 4 x IFRS17 (512) 423

Shareholder's equity

Net income 621 824

Other comprehensive income 218 13

Total 839 837

Comprehensive income | 1Q23 Brasilprev Brasilseg

+2.6%

+4.1%
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1,179
1,406

1,652

1,807

1,761

1,127

1,482

1,753
1,687

1,786

1Q22 2Q22 3Q22 4Q22 1Q23

Net income IGP-M lag Normalized net income¹

52 (75) (101) 120 (26)

Net income evolution

1 – Adjustment of the one-month lag in the IGP-M accrual on liabilities

Consolidated net investment income² (R$ mm)

2 – Net of taxes considering the effective tax rate of each company

R$ million

232

166

232

457

338

19.7

11.8 14.1

25.3
19.2

1Q22 2Q22 3Q22 4Q22 1Q23

Net investment income % net investment income in the net income
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Net income main components
(R$ million)

1 –Change in retained claims considering the loss ratio reported in the 1Q22

+R$475 mm

Operating result change
+R$106 mm

Net investment income change

-R$11 mm 
(1Q23)

vs.

–R$31 mm 

(1Q22)

+49.3%
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154 

239 223 

1Q22 4Q22 1Q23

355

853
910

1Q22 4Q22 1Q23

2.8

4.1

3.7

1Q22 4Q22 1Q23

Brasilseg

QoQ: -10%

YoY: +35%

QoQ: -7%

YoY: +45%

QoQ: +7%

YoY: +156%

Performance ratios (%) Net investment income (R$ mm)

Premiums written (R$ bn) Premiums written growth

Net income (R$ mm)

Chg.

Rural 39.6%

Term life 6.3%

Credit life 82.4%

Commercial lines 59.1%

Home 5.6%

Mortgage life 6.3%

On 1Q22

45.3

25.9

29.227.6
32.0

27.2
10.4 12.2 10.1

83.3

70.1 66.6

1Q22 4Q22 1Q23
Loss ratio Commission ratio
G&A ratio Combined ratio
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Brasilprev

QoQ: +14%

YoY: +14%

QoQ: +3%

YoY: +10%

QoQ: +4%

YoY: +5%

QoQ: -23%

YoY: +9%

Mgmt. fee (R$ mm) Net investment income (R$ mm)

Contributions (R$ bn) Net inflows (R$ bn) Reserves (R$ bn)

Net income (R$ mm)

13 13
15

1Q22 4Q22 1Q23

-0.5

0.7

1.9

12.0% 11.5% 11.9%

1Q22 4Q22 1Q23

Net inflow Redemption ratio

322 325 336 344 355

32.6% 30.6% 28.2% 27.3% 25.7%

Mar/22 Jun/22 Sep/22 Dec/22 Mar/23

% of multimarket funds on P/VGBL AuM

796 808 839

1.03% 0.97% 0.96%

1Q22 4Q22 1Q23

Management fee Management fee

QoQ: -5%

YoY: +28%

193

260 247

1Q22 4Q22 1Q23

403

567

438

1Q22 4Q22 1Q23
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77
88

95

3.6 3.6 3.7

1Q22 4Q22 1Q23

Net investment income (R$ MM) Net interest margin (p.p.)

1,379

1,743

1,429

1Q22 4Q22 1Q23

Brasilcap

QoQ: -18%

YoY: +4%

Net investment income

Collections (R$ mn) Collections breakdown

QoQ: +8%

YoY: +24%
53

63 63

1Q22 4Q22 1Q23

Net income (R$ mm)

QoQ: -0,3%

YoY: +18%

Unique 
payment 

63.6%

Monthly 
payment 

36.4%

1Q22

Unique 
payment 

61.4%

Monthly 
payment 

38.6%

1Q23
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56.7
60.2 58.6

1Q22 4Q22 1Q23

1,015

1,283
1,207

1Q22 4Q22 1Q23

575

772
708

1Q22 4Q22 1Q23

BB Corretora
Brokerage revenue (R$ mn)

Net margin (%) Net income (R$ mm)

Brokerage revenue breakdown

QoQ: -6%

YoY: +19%

Insurance
75.4%

Pension plans
13.8%

Premium 
bonds
10.5%

Other
0.3%

1Q22

Insurance
78.5%

Pension plans
12.7%

Premium 
bonds
8.5%

Other
0.3%

1Q23

QoQ: -1.5 p.p.

YoY: +2.0 p.p.

QoQ: -8%

YoY: +23%
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Guidance
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Guidance 2023 

1 – Sum of the adjusted non-interest operating results before income taxes of Brasilseg, Brasilprev, Brasilcap, Brasildental and BB Corretora, weighted by the equity stake of BB Seguridade in each company. 

Non-interest operating result
(ex-holding)¹

Premiums written of Brasilseg

PGBL and VGBL pension plans
reserves of Brasilprev

17%12% Observed 1Q23

40.6%

15%10% Observed 1Q23

35.2%

14%10%
Observed 1Q23

10.7%
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Contacts

Investor Relations
Rua Alexandre Dumas, 1671 – Térreo – Ala B
Chácara Santo Antônio – São Paulo - SP
CEP: 04717-903
Telephone: +55 11 4297-0730
ri@bbseg.com.br  

bbseguridaderi.com.br/en
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