
  

 

Earnings Update 

VALUATION 

Current Price $0.11 

Target Price  $0.70 

Rating 
FUNDAMENTAL 

BUY 

52-Week Range $0.08 - $11.40 

Market Cap ($M) 3.5 

Ent. Value ($M) 14.1 

Shares Out. (M) 31.6 

Short Int. (% Flt.) 1.2% 

Avg. Daily Vol. (3 M) 33.35 M 

EV/Sales (Dec’ 24E) 1.1x 

P/Sales (Dec’ 24E) 0.3x 

 

ESTIMATES 

Sales (FY24E) $11.7 M 

Net Income 
(FY24E) 

($5.4 M) 

  

OWNERSHIP 

Insider 58.10% 

Institutional 1.28% 

 

Source: Trading View, Data as of 11/18/2024 

Nature's Miracle Holding Inc.   

(NASDAQ: NMHI) 

Double-Digit Topline Growth + Increasing $/Customer + 

Forays into The Large & Lucrative EV Business = Continued 

Material Upside for Investors 

◼ Key Takeaways 

− Double-digit revenue growth and margin improvements amid strategic 

expansions and robust demand 

− Surge in customer base and ARPU reflects NMHI’s strong market 

position 

− Powers up with $7.5 million in grow light orders and enters dehumidifier 

market with the successful shipment of first ‘Efinity’ unit 

− Entering the lucrative ~$100 billion electric-powered agricultural vehicles 

market, with a focus on the U.S. and South American markets 

− New subsidiary targets large utility customers for energy-saving rebates 

− We rate NMHI as a BUY, with a Price Target of $0.70. Using a 50:25:25 

weighted average of DCF, EV/Revenue, and EV/EBITDA, we estimate 

an upside potential of 369% in the base case and 532% in bull case, 

from the current price of $0.11. Further, we have an upward bias in our 

2025 estimates as we’ve not included vertical farming, EV, and bitcoin 

mining businesses in our estimates yet.  

− NMHI achieves double-digit revenue growth and margin 

improvements amid strategic expansions and robust demand. 

NMHI delivered 13.5% y/y revenue growth in 3Q24, reaching $3.1 

million, driven by increased demand from both existing and new 

customers, supported by strategic hires, expanded product offerings and 

favorable industry dynamics. This growth was further fueled by higher 

average revenue per customer (ARPU) and the successful 

diversification of revenue streams, including new utility rebate programs 

for LED lighting. 

◼ A surge in customer base and ARPU reflects NMHI’s strong market 

position. Driven by the robust demand for sustainable farming solutions and 

an expanding portfolio of advanced Controlled Environment Agriculture 

(CEA) technologies, NMHI successfully grew its customer base by ~24%, 

from 59 to 73 (y/y). This growth underscores the company’s strong market 

penetration and its increasing appeal to new clients. Further, a 40% surge in 

its ARPU emphasizes the company’s ability to not only attract new customers 

but also increase the value derived from its existing client base.  

◼ Gross profit improved to ~$228,113 as compared to $158,768 in 3Q23, 

reflecting a rise in gross margin to 7.5% from 5.9% in 3Q23. This was 

driven by higher-margin premium products and favorable supplier conditions 

from Asian suppliers. As of September 30, 2024, the company reported a 

$3.2 million cash outflow from operations (9M24), primarily due to a $4.0 

million net loss (9M24), partially offset by favorable working capital 

adjustments. On November 12, the company raised $3 million in equity, 

strengthening liquidity to support growth initiatives, including market 

expansion and new product lines.

PERFORMANCE (NMHI vs. S&P 500) 
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◼ A surge in customer base and ARPU reflects NMHI’s strong market position. Driven by the robust demand for 

sustainable farming solutions and an expanding portfolio of advanced CEA technologies, NMHI has successfully 

grown its customer base by ~24%, from 59 to 73 (y/y). This growth underscores the company’s strong market 

penetration and its increasing appeal to new clients. Additionally, a 40% surge in its ARPU, from $36,859 to $51,741, 

further emphasizes the company’s ability to not only attract new customers but also increase the value derived from 

its existing client base. Further, the revenue from NMHI’s top five customers rose by 45%, reaching $2.3 million, 

demonstrating the company’s success in fostering long-term relationships and positioning itself as a trusted partner 

with high-value clients through tailored high-quality solutions. To sustain this momentum, NMHI has strategically 

expanded its sales team by adding key regional representatives in Northern California and the East Coast, 

significantly broadening its market presence and strengthening its ability to capture new opportunities. Additionally, 

NMHI’s entry into LED lighting rebate programs, which contributed $0.5 million in 3Q24, exemplifies the company’s 

adaptability in tapping into new, high-growth revenue streams. With a continued focus on customer-centric solutions 

and its growing portfolio of CEA offerings, NMHI is well-positioned to capitalize on the expanding market, driving 

sustained growth and long-term success. 

◼ Powers up with $7.5 million in grow light orders. NMHI is making bold strides in the energy-efficient lighting 

sector with a landmark $5.1 million sales order for its ‘Efinity’ LED grow lights, secured through its collaboration with 

What Rebates LLC. This significant deal capitalizes on the expanding U.S. commercial lighting rebate programs 

under the Inflation Reduction Act (IRA), which covers 78% of the country and incentivizes businesses to adopt 

energy-efficient solutions. The order, scheduled for delivery in late 2024, reflects NMHI's strong position in the indoor 

agriculture market and its ability to meet the growing demand for energy-saving technologies. In addition to this 

major win, NMHI also secured a $2.4 million order for its ‘Efinity’ grow lights from a top-tier indoor grower in California. 

We believe these deals highlight NMHI’s expanding customer base, and with government-backed rebates further 

boosting the appeal of its products, the company is well-positioned to sustain momentum and drive continued growth 

in the agricultural sector. 

◼ Enters dehumidifier market with successful shipment of first ‘Efinity’ unit. In another significant milestone, 

NMHI has successfully shipped its first Efinity brand dehumidifier to Fiacre Inc., a leading indoor grower in the San 

Francisco Bay Area. The energy-efficient SJD-10EG model, with a 506-pint capacity, underscores NMHI's 

commitment to sustainability through R-32 AIM technology. This first shipment is a testament to the strong demand 

for the Efinity dehumidifier, which is expected to become a major revenue contributor for NMHI in 2024. As more 

indoor growers seek to optimize their operations, NMHI is well-positioned to capture a significant share of this 

growing market, further diversifying its revenue streams and expanding its footprint in the vertical farming industry. 

With an eye on sustainable solutions and increased efficiency, NMHI looks well-placed to take leadership in 

advancing eco-friendly solutions within the agriculture sector. 

FIGURE 1: NMHI IS ADVANCING SUSTAINABILITY IN AGRICULTURE WITH ITS ‘EFINITY’ DEHUMIDIFIER  

  

Source: PartnerCap Securities, Company Website 
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◼ Entering the lucrative ~$100b electric-powered agricultural vehicles market, with a focus on the U.S. and 

South American markets. On November 7, 2024, NMHI marked its entry into the growing electric vehicle (EV) 

market by rebranding its wholly-owned subsidiary, Hydroman, Inc., as Hydroman Electric Corporation. This strategic 

shift positions the company to focus on the marketing and distribution of electric-powered agricultural and 

commercial vehicles across the U.S. and South America. The move aligns with NMHI’s broader strategy of 

diversifying its portfolio within the electrification economy. By rebranding, the company is tapping into new markets, 

expanding revenue streams, and enhancing shareholder value. James Li, NMHI’s Chairman and CEO, emphasized 

the company’s agility in seizing high-growth opportunities, positioning NMHI to lead the charge in the rapidly 

expanding EV sector. 

◼ In a related development, NMHI secured an agreement with Robostreet Inc., a Boston-based smart energy 

truck manufacturer, to acquire 150 LS450 electric trucks and launch “Mobile E-farm” in California. The goal 

of the agreement is to create a mobile farm that combines vertical planting with transport, enabling, flexible good 

production adaptable to various locations. These trucks will be converted into mobile vertical farms for growing 

microgreens and herbs. The trucks are easy to install, energy-efficient, and are ideal for sales displays. The first 40 

trucks are expected to be received by the end of 2024, with the remaining units to follow within the next year. Initially 

servicing the Los Angeles market, the mobile farms will be supported by California’s energy incentive program, 

providing a significant cost advantage. We believe this venture represents a pivotal step towards generating 

additional revenues, diversifying customer bases, and creating opportunities to cross-sell products and services 

across the rapidly growing sustainable agriculture and clean energy sectors. 

◼ New subsidiary targets large utility customers for energy-saving rebates. In October 2024, NMHI launched its 

wholly-owned subsidiary, NM Rebate Inc., to drive its energy rebate financing initiatives, specifically targeting 

commercial vertical farming clients. This strategic move capitalizes on incentives under the Inflation Reduction Act, 

which supports the adoption of energy-efficient lighting solutions, such as LED lights, through utility company 

rebates. The new division will support North American clients by collaborating with financial institutions to offer rebate 

financing, helping businesses offset both the initial installation costs and long-term energy savings from LED lighting 

upgrades. By making energy-efficient lighting more accessible and reducing capital expenditures (CapEx), the 

energy rebate division is poised to drive significant growth in the vertical farming sector. 

◼ Liquidity enhancements worth ~$5.1m to boost balance sheet. In a strategic move to optimize its capital 

structure, NMHI has taken two significant steps to strengthen its balance sheet. On September 26, 2024, NMHI 

entered into a debt reduction agreement with Uninet, a related party, resulting in the forgiveness of $2.1 million in 

outstanding trade payables owed by Visiontech Group, Inc., NMHI’s wholly-owned subsidiary. This move reduces 

the company’s liabilities, enhancing its financial flexibility. 

◼ Further, in November 2024, NMHI bolstered its liquidity by completing a public offering that raised ~$3 

million. The offering included 25,133,631 Units priced at $0.1118 each, which consisted of one share of common 

stock and two series of warrants. Additionally, the company sold 1,700,000 Pre-Funded Units, each priced at 

$0.1117, with accompanying warrants. This successful capital raise enhances NMHI’s ability to pursue growth 

initiatives, supporting its expanding operations and positioning the company for continued success in the dynamic 

market. 
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VALUATION 

◼ The company is poised for strong growth, with a projected revenue CAGR of 53.4% from FY24 to FY28, 

driven by increasing adoption of its grow lights, new product launches, and expanding market reach. 

Operational profitability is expected to be achieved by FY26, as improved margins from operating efficiencies and 

sound business strategies take hold. Free cash flow (FCF) is anticipated to turn positive by FY26, with significant 

cash flow generation expected by FY27. 

◼ Our valuation analysis employs a combination of relative valuation and discounted cash flow (DCF) techniques. 

Using the revenue multiple approach, we estimate the company’s enterprise value (EV) at $15.7 million, applying a 

0.75x EV/Sales multiple. The EBITDA multiple approach, applying a 6.0x multiple, results in an equity valuation of 

$9.3 million. Under DCF, with a WACC of 4.8% and a long-term growth rate of 3%, the company’s EV is estimated 

at $49.8 million, translating to an equity value of $43.4 million. Using a weighted average of 50%, 25%, and 25% 

across the EV/Revenue, EV/EBITDA, and DCF approaches, respectively, we arrive at an intrinsic value of 

$0.52 per share in our base case, and $0.70 per share in bull case scenario. Given the current share price of 

$0.11, this implies a potential upside of 369% for base case and 532% for bull case. 

◼ We maintain a Buy rating on the stock, underpinned by an optimistic outlook. The company is set to expand 

into three new high-growth divisions—electric vehicles, vertical farming, and crypto mining—which we believe will 

drive additional revenue and cash flow growth in FY25. These strategic moves further support our positive bias and 

provide additional upside potential in future valuation adjustments. 

 

FIGURE 2: NMHI VALUATION – DCF MODEL & VALUATION OVERVIEW 
 

FREE CASH FLOWS FY2022 FY2023 FY2024 FY2025 FY2026 FY2027 FY2028 FY2029 FY2030 FY2031 FY2032 FY203
3 

  A A E E E E E E E E E E 

No. of forecasted 
years 

  0.25 1.25 2.25 3.25 4.25 5.25 6.25 7.25 8.25 9.25 

Revenue 18.6 8.9 11.7 21.0 30.4 44.0 64.3 70.7 74.3 76.5 78.8 81.2 

y-o-y growth 30% -52% 31% 80% 45% 45% 46% 10% 5% 3% 3% 3% 

EBIT -1.8 -6.0 -4.9 -1.3 0.5 3.9 7.8 5.7 5.9 6.1 6.3 6.5 

EBIT margin -10% -68% -42% -6% 2% 9% 12% 8% 8% 8% 8% 8% 

Depreciation & 
Amortization 

  0.7 0.9 1.0 0.9 0.8 2.1 2.2 2.3 2.4 2.4 

as a % of sales 0% 0% 6% 4% 3% 2% 1% 3% 3% 3% 3% 3% 

Tax on EBIT   -0.0 -1.1 0.2 -0.6 -1.6 -1.4 -1.5 -1.5 -1.6 -1.6 

Tax rate -49%       25% 25% 25% 25% 25% 

Gross cash flow -1.8 -6.0 -4.2 -1.5 1.8 4.2 7.0 6.4 6.7 6.9 7.1 7.3 

Decrease / 
(increase) in working 
capital 

0.8 4.4 1.9 -7.4 -5.3 -3.4 -5.0 6.3 -0.3 -0.2 -0.2 -0.2 

Net working capital -1.6 -6.0 -8.0 -0.6 4.7 8.1 13.0 6.7 7.1 7.3 7.5 7.7 

as a % of sales -9% -68% -68% -3% 15% 18% 20% 10% 10% 10% 10% 10% 

Capital Expenditure   - -5.0 - - - -4.9 -5.1 -5.3 -5.4 -5.6 

as a % of sales        7% 7% 7% 7% 7% 

Free Cash Flow -1.0 -1.6 -2.2 -13.9 -3.5 0.8 2.1 7.8 1.2 1.4 1.5 1.5 

Present value of 
FCF 

  -2.2 -13.1 -3.1 0.7 1.7 6.1 0.9 1.0 1.0 1.0 

Terminal Value            86.1 

Present value of 
Terminal value 

           55.8 
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WACC ASSUMPTIONS   RELATIVE Valuation   DCF VALUATION  

Risk-free rate 4.30%  EV/Sales Multiple (x) 0.8x  Present value of forecast cash 
flows (2024-2033) 

-6.1 

Beta -0.3  Sales (FY25) ($m) 21.0  Present value of forecast cash 
flows (2034-perpetuity) 

55.8 

Market risk premium 4.6%  Enterprise value ($m) 15.7  

Small stock premium 2.0%  Equity Valuation ($m) 9.4  

Marginal tax rate 25.0%  NPV/Share (EV/Sales) ($) 0.3  Net debt 7.3 
Pre-tax cost of debt 0.0%     Net investments 1.0 
Cost of equity 4.8%  Relative EV/EBITDA   Associates 0.0 
Target debt/value ratio 0.0%  EV/EBITDA Multiple (x) 6.0x  Minority interests 0.0 
Target equity/value ratio 100.0%  EBITDA (FY26) ($m) 1.56  Total Valuation ($m) 49.8 
WACC Assumptions 4.8%  Enterprise value ($m) 9.3  Equity Valuation ($m) 43.4 
Long-term growth rate 3.0%  Equity Valuation ($m) 3.0  NPV/share (DCF) ($) 1.37 

   NPV/Share (EV/EBITDA) ($) 0.1  Current share prices 0.1 
      Upside (downside) to NPV/share 369.1% 
      NPV/share (Mix 50:25:25) 0.52 

Source: PartnerCap Securities 

 

FIGURE 3: NMHI VALUATION - SCENARIO ANALYSIS AND OPERATING ASSUMPTIONS 
 

BEAR   BASE   BULL 
                
Relative EBITDA Multiple (25%) ($ m)   Relative EBITDA Multiple (25%) ($ m)   Relative EBITDA Multiple (25%) ($ m) 

EBITDA 0.1   EBITDA 1.6   EBITDA 2.4 
EV/EBITDA multiple 4.5   EV/EBITDA multiple 6.0   EV/EBITDA multiple 7.0 
Implied EV 0.2   Implied EV 9.3   Implied EV 16.6 
Less Net Debt 7.3   Less Net Debt 7.3   Less Net Debt 7.3 
Add Investments 1.0   Add Investments 1.0   Add Investments 1.0 
Equity Value -6.1   Equity Value 3.0   Equity Value 10.3 
Shares Outstanding 31.6   Shares Outstanding 31.6   Shares Outstanding 31.6 

Intrinsic value per share -0.2   Intrinsic value per share 0.1   Intrinsic value per share 0.3 

                
Relative Revenue Multiple 
(50%) ($ m) 

    
Relative Revenue Multiple 
(50%) ($ m) 

    
Relative Revenue Multiple 
(50%) ($ m) 

  

Revenue 20.4   Revenue 21.0   Revenue 21.4 
EV/Revenue multiple 0.5   EV/Revenue multiple 0.8   EV/Revenue multiple 1.0 
Implied EV 10.2   Implied EV 15.7   Implied EV 21.4 
Less Net Debt 7.3   Less Net Debt 7.3   Less Net Debt 7.3 
Add Investments 1.0   Add Investments 1.0   Add Investments 1.0 
Equity Value 3.9   Equity Value 9.4   Equity Value 15.1 
Shares Outstanding 31.6   Shares Outstanding 31.6   Shares Outstanding 31.6 

Intrinsic value per share 0.1   Intrinsic value per share 0.3   Intrinsic value per share 0.5 

                
DCF (25%) ($ m)     DCF (25%) ($ m)     DCF (25%) ($ m)   

Present value of forecast cash 
flows (2024-2032) 

-10.8 
  

Present value of forecast cash 
flows (2024-2032) 

-6.1 
  

Present value of forecast cash 
flows (2024-2032) 

-3.4 

Present value of forecast cash 
flows (2033-perpetuity) 

53.0 
  

Present value of forecast cash 
flows (2033-perpetuity) 

55.8 
  

Present value of forecast cash 
flows (2033-perpetuity) 

57.3 

Implied EV 42.2   Implied EV 49.8   Implied EV 53.9 
Less Net Debt 7.3   Less Net Debt 7.3   Less Net Debt 7.3 
Add Investments 1.0   Add Investments 1.0   Add Investments 1.0 
Equity Value 35.9   Equity Value 43.4   Equity Value 47.6 
Shares Outstanding 31.6   Shares Outstanding 31.6   Shares Outstanding 31.6 

Intrinsic value per share 1.1   Intrinsic value per share 1.4   Intrinsic value per share 1.5 

                

Price Target ($) 0.30   Price Target ($) 0.52   Price Target ($) 0.70 
 

Source: PartnerCap Securities 
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FIGURE 4: NMHI VALUATION – SENSITIVITY ANALYSIS 

 
 

RELATIVE VALUATION ($M) - EV/SALES MULTIPLE 
     

$15.7 $19.5 $20.0 $20.5 $21.0 $21.5 $22.0 $22.5 

0.50x $9.7 $10.0 $10.2 $10.5 $10.7 $11.0 $11.2 

0.58x $11.4 $11.7 $12.0 $12.2 $12.5 $12.8 $13.1 

0.67x $13.0 $13.3 $13.7 $14.0 $14.3 $14.7 $15.0 

0.75x $14.6 $15.0 $15.4 $15.7 $16.1 $16.5 $16.9 

0.83x $16.2 $16.7 $17.1 $17.5 $17.9 $18.3 $18.7 

0.92x $17.9 $18.3 $18.8 $19.2 $19.7 $20.2 $20.6 

1.00x $19.5 $20.0 $20.5 $21.0 $21.5 $22.0 $22.5 
        

RELATIVE VALUATION ($M) - EV/EBITDA MULTIPLE     

$9.3 $0.8 $1.1 $1.3 $1.6 $1.8 $2.1 $2.3 

4.5x $3.6 $4.7 $5.9 $7.0 $8.1 $9.2 $10.4 

5.0x $4.0 $5.3 $6.5 $7.8 $9.0 $10.3 $11.5 

5.5x $4.4 $5.8 $7.2 $8.6 $9.9 $11.3 $12.7 

6.0x $4.8 $6.3 $7.8 $9.3 $10.8 $12.3 $13.8 

6.5x $5.2 $6.9 $8.5 $10.1 $11.7 $13.4 $15.0 

7.0x $5.6 $7.4 $9.1 $10.9 $12.6 $14.4 $16.1 

7.5x $6.0 $7.9 $9.8 $11.7 $13.5 $15.4 $17.3 

        

DCF VALUATION ($M)       

$49.8 4.0% 4.3% 4.5% 4.8% 5.0% 5.3% 5.5% 

1.5% $35.8 $31.1 $27.2 $23.9 $21.1 $18.6 $16.5 

2.0% $46.2 $39.4 $33.9 $29.5 $25.7 $22.6 $19.8 

2.5% $63.2 $52.2 $43.9 $37.4 $32.2 $27.9 $24.3 

3.0% $96.6 $75.0 $60.3 $49.8 $41.8 $35.5 $30.5 

3.5% $190.7 $126.2 $92.4 $71.6 $57.6 $47.4 $39.7 

4.0% $2,207.6 $348.7 $182.9 $120.9 $88.4 $68.4 $54.9 

4.5% $(247.1) $(535.5) $2,121.6 $334.7 $175.4 $115.7 $84.5 

Source: PartnerCap Securities 

 

FIGURE 5: NMHI VALUATION – PEER SET (1/2) 
 

COMPANY TICKER 
PRICE 

($) 

MKT. 
CAP. 
($M) 

EV 
($M) 

REVENUE (MS) REVENUE GROWTH (%) 

2022A 2023A 2024E 2025E 2026E 2023A 2024E 2025E 2026E 

GrowGeneration 
Corp. 

GRWG 1.78 105.5 89.4 278 226 193 187  -18.8% -14.4% -3.1%  

Village Farms 
International, Inc. 

VFF 0.80 89.9 131.0 294 286 334 346 372 -2.7% 16.9% 3.5% 7.7% 

Local Bounti 
Corporation 

LOCL 2.33 20.1 428.0 19 28 46 87 143 41.5% 65.3% 90.7% 64.9% 

The Scotts Miracle-
Gro Company 

SMG 74.48 4,232.0 6,743.4 3,924 3,551 3,552 3,644 3,716 -9.5% 0.0% 2.6% 1.9% 

Hydrofram 
Holdings Group, 
Inc. 

HYFM 0.52 24.1 962.4 345 227 195 203 217 -34.2% -13.9% 3.9% 7.1% 

iPower Inc IPW 1.20 37.7 43.4 79 89 87 92  11.9% -2.5%   

Urban-gro, Inc. UGRO 1.54 19.0 22.7 67 72 82 105  6.7% 15.2% 27.6%  

Agrify Corporation AGFY 13.61 18.1 25.4 58 17    -71.0%    

AgriForce Growing 
Systems Ltd. 

AGRI 0.05 5.5 3.6 - 16        

CEA Industries CEAD 6.88 5.4 (5.6) 11 7    -38.8%    

CubicFarm 
Systems 

CUBXF 0.04 1.4 14.4 3 3    14.3%    

Nature's Miracle 
Holding Inc. 

NMHI 0.11 3.5 14.1 19 9 12 22 32 -52.0% 37.1% 80.0% 45.0% 
 

Source: PartnerCap Securities 
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FIGURE 6: NMHI VALUATION – PEER SET (2/2) 

 

TICKE
R 

EBITDA (MS) EV/SALES (X) EV/EBITDA (X) 

2023A 2024E 2025E 2026E 2023A LTM 2024E 2025E 2026E 2023A LTM 2024E 2025E 2026E 

GRWG (12.1) (10.8) 1.4  0.6x 0.4x 0.5x 0.5x     66.1x  

VFF (0.0) 8.1 20.8 31.3 0.5x 0.4x 0.4x 0.4x 0.3x 17.1x 18.0x 16.0x 6.2x 4.1x 

LOCL (65.3) (29.2) 1.3 25.5 10.6x 13.8x 9.4x 4.9x 3.0x    328.5x 16.8x 

SMG 458.1 573.7 635.1 641.4 1.6x 1.8x 2.0x 1.8x 1.8x 12.9x 17.4x 13.9x 11.1x 10.1x 

HYFM (6.4) 1.8 6.9 8.2 4.3x 0.9x 4.9x 4.7x 4.4x 3474.3x 18.0x 534.0x 139.6x 118.0x 

IPW (9.6) 1.5 6.6  0.6x 0.5x 0.8x    17.0x    

UGRO (15.0) (0.1) 2.2  0.3x 0.3x 0.3x 0.2x     9.8x  

AGFY (18.3)    1.5x 2.2x         

AGRI (8.5)     62.0x         

CEAD (2.8)              

CUBXF (10.3)    4.9x 29.1x 1.1x        

NMHI (4.5) (2.5) (0.2) 1.8 7.9x 1.5x         

    Avg 2.7x 30.5x 2.6x 2.1x 2.4x 1168.1x 17.7x 188.0x 93.6x 37.2x 

    Median 1.5x 29.1x 0.8x 1.1x 2.4x 17.1x 17.7x 16.0x 38.6x 13.4x 
 

Source: PartnerCap Securities 
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so as to meet the standards for copyright protection. PartnerCap thus claims that the work as a whole constitutes an 

original work of human authorship, and the content in this research report has sufficient human authorship to support a 

copyright claim, according to the Copyright Registration Guidance, published by the U.S. Copyright Office on 03/16/2023. 

Meaning of Ratings 

PartnerCap rating system categorically articulates the investment thesis of the company with four categories being the 

primary reasons why an investor would be attracted to a specific stock. Below are the explanations for each of 

PartnerCap ratings: 

a. Fundamental Buy: The Fundamental Buy is the rating assigned to an issuer when the analyst feels that the 

most compelling information for investors to consider for the next 12 months from the date of publication of the 

said research report is the issuer’s improving, or better than peer fundamental metrics. Primary fundamental 

metrics that are considered include, but are not limited to: sales growth, margins and capital efficiency metrics. 

b. Sentiment Buy: The Sentiment Buy is the rating assigned to an issuer when the analyst feels that the most 

compelling information for investors to consider for the next 12 months from the date of publication of the said 

research report is an upcoming trading catalyst. Examples of catalysts to consider include, but are not limited 

to: upcoming data released from trials, new product launches, changes in management and synergies from 

recent inorganic activities.  

c. Valuation Buy: The Valuation Buy is the rating assigned to an issuer when the analyst feels that the most 

compelling information for investors to consider is a discounted valuation that is expected to re-rate higher in the 

next 12 months from the date of publication of the said research report. Examples that support a valuation buy 

rating include, but are not limited to: discounted trading multiples (including PE, EV/Sales, EV/EBITDA and 

P/Book) relative to an issuers’ traditional multiples, or peer group; a change to the corporate structure, for 

example deleveraging, which would warrant a re-rating; or increased cash generation that would drive a higher 

intrinsic value than the current market valuation supports in the coming 12 months. 
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d. Restricted: This is the rating that will be assigned to any issuer that PartnerCap is restricted from writing about, 

at least in the next 12 months from the date of publication of the said research report. This is most often a self-

imposed rating that is designed to be temporary in nature and designates no recommendation given a conflict 

of interest (i.e. pending placement activity or advisory work). 

Rating Distribution 

 Fundamental Buy Sentiment Buy Valuation Buy Restricted 

Research Clients 1 1 3 0 

Research Clients with Investment Banking Services 1 1 0 0 

PartnerCap believes this research report includes a fair presentation of the risks that may impede achievement of the 

recommendation, rating or price target. 

Stock Price Chart with Target Prices  

Target price was initiated on November 07, 2024, at $0.70.  

Target price was maintained on November 18, 2024, at $0.70. 

 

Compensation or Securities Ownership 

The analyst(s) responsible for covering the securities in this report receives compensation based upon, among other 

factors, the overall profitability of PartnerCap. including profits derived from investment banking revenue and related 

advisory services. Unless noted in the Company Specific Disclosures section above, neither the analyst(s) responsible 

for covering the securities in this report, nor members of the analyst(s’) household, has a financial interest in the 

Company, but in the future may from time to time engage in transactions with respect to the Company or other companies 

mentioned in the report. For compendium reports (a research report covering six or more subject companies) please 

see the latest published research to view company specific disclosures. Any material conflict of interest between 

PartnerCap and any other party are listed in the Firm’s ADV when required. 
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The research analyst who prepared this report is Paul Penney (hereinafter “Analyst”). The Analyst hereby discloses that 

the Analyst or a member of the Analyst’s family has no financial interest in the debt or equity securities of the subject 

company. 

General Disclaimer and Copyright   

This report has been issued by PartnerCap in consideration of a fee payable. Fees are paid in cash and or equity without 

recourse. PartnerCap Securities, LLC may seek additional fees for the assistance with investor targeting, access and 

further investor preparation services, but does not get remunerated for any specific investment recommendations. 

This report is provided for informational purposes only. It is not to be construed as an offer to buy or sell, a solicitation of 

an offer to buy or sell any financial instruments, or to particular trading strategy in any jurisdiction. The information and 

opinions in this report were prepared by registered employees of PartnerCap. The information herein is believed by 

PartnerCap to be reliable and has been obtained from public sources believed to be reliable, but PartnerCap makes no 

representation as to the accuracy or completeness of such information.  Forward-looking information or statements in 

this report contain information that is based on assumptions, forecasts of future results and estimates of amounts not 

yet determinable and therefore involve known and unknown risks, uncertainties and other factors that may cause the 

actual results, performance, or achievements of their subject matter to be materially different from current expectations. 

PartnerCap is regulated by the United States Securities and Exchange Commission, FINRA and various other self-

regulatory organizations. This report has been prepared in accordance with the laws and regulations governing United 

States broker-dealers. This report has not been submitted to FINRA for review, registration with the SEC or FINRA does 

not indicate endorsement or approval of this report. To the fullest extent allowed by law, PartnerCap shall not be liable 

for any direct, indirect, or consequential losses, loss of profits, damages, or costs or expenses incurred or suffered by 

you arising out of or in connection with the access to, use of, or reliance on any information contained in this note. 

Opinions, estimates and projections in this report constitute the current judgment of the author as of the date of this 

report. They do not necessarily reflect the opinions of PartnerCap and are subject to change without notice. In addition, 

opinions, estimates and projections in this report may differ from or be contrary to those expressed by other business 

areas or representatives of PartnerCap and its affiliates. PartnerCap has no obligation to update, modify or amend this 

report or to otherwise notify a reader thereof if any matter stated herein, or any opinion, projection, forecast or estimate 

set forth herein, changes or subsequently becomes inaccurate. 

PartnerCap does not provide individually tailored investment advice in research reports. This report has been prepared 

without regard to the investments and circumstances of the recipient. The securities discussed in this report may not be 

suitable for all investors and investors must make their own investment decisions using their own independent advisors 

as they believe necessary and based upon their specific financial situations and investment objectives. Estimates of 

future performance are based on assumptions that may not be realized. Furthermore, past performance is not 

necessarily indicative of future performance. Investment involves risk. You are advised to exercise caution in relation to 

the research report. If you are in any doubt about any of the contents of this document, you should obtain independent 

professional advice.  

PartnerCap salespeople and other professionals may provide oral or written market commentary or trading strategies to 

our clients that reflect opinions that are contrary to the opinions expressed in this research. PartnerCap may seek to 

offer investment banking services to all companies under research coverage. PartnerCap and/or its affiliates have not 

received any investment-banking related compensation from the company or companies mentioned in this report over 

the past 12 months, but expect to receive the same within the next three months. 

This research report (the “Report”) is investment research, which has been prepared on an independent basis by 

PartnerCap, a member of FINRA and SIPC, with offices at 25 Thurmond Way, Bluffton, SC 29910. Electronic research 

is simultaneously available to all clients. This research report is provided to PartnerCap clients and others and may not 

be redistributed, retransmitted, disclosed, copied, photocopied, or duplicated, in whole or in part, or in any form or 
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manner, without the express written consent of PartnerCap. In the event that this research report is sent to you by a 

party other than PartnerCap, please note that the contents may have been altered from the original, or comments may 

have been added, which may not be the opinions of PartnerCap. In such case, neither PartnerCap, nor its affiliates or 

associated persons, are responsible for the altered research report.  

This report and any recommendation contained herein speak only as of the date of this report and are subject to change 

without notice. PartnerCap and its affiliated companies and employees shall have no obligation to update or amend any 

information or opinion contained in this report and the frequency of subsequent reports, if any, remain in the discretion 

of the author and PartnerCap.  

All intellectual property rights in the research report belong to PartnerCap. Any and all matters related to this research 

report shall be governed by and construed in accordance with the laws of the State of New York.  

This report is not directed at, or intended for distribution to or use by, any person or entity who is a citizen or resident of, 

or located in any locality, state, country, or other jurisdiction where such distribution, publication, availability, or use would 

be contrary to law or regulation or which would subject PartnerCap and its affiliates to any registration or licensing 

requirements within such jurisdictions.  

Over the past 12 months, PartnerCap has not managed or co-managed a public offering of securities from the companies 

mentioned in this research report ('subject' companies henceforth), but may affect transactions in the securities on a 

placement agent basis in the coming months. 

The subject company has been a client of PartnerCap in the previous 12 months preceding publication of this research 

report and the applicable services were non-investment banking securities-related services. However, PartnerCap 

did/did not engage in any investment banking activity for the said companies over the past 12 months, and there is no 

current investment banking activity ongoing and PartnerCap does not anticipate any such activities over the next 12 

months for any subject companies mentioned in this report.   

PartnerCap has not received compensation for banking services from the subject company in the past 12 months. 

PartnerCap does not beneficially own 1% or more of any class of common equity securities of the subject company. 

In addition, PartnerCap assumes no warranty, liability or guarantee for the current relevance, correctness or 

completeness of any information provided. Furthermore, PartnerCap assumes no liability for any direct or indirect loss 

or damage or, in particular, for lost profit, which you may incur as a result of the use and existence of the information, 

provided within the report.  

Copyright: © PartnerCap Securities LLC, 2024. 


