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Distribution and monetization of 

mobile digital services and 

microfinance in emerging markets 

Innovative Subscription-based 

model through mobile carriers 

(B2B2C)

Proprietary scalable low-cost 

mobile distribution platform 

supported by Cloud and AI/ML

End-to-end platform connecting mobile users and apps & games devs through mobile carriers billing

bridging the gap in emerging countries for monetizing digital services 

Loop
AI/ML and rule-

based decision 

engine

Right Offer



Operational Key Performance Indicators

Source: Company Information

3

Microfinance TransactionsUser Paid Subscriptions 

Average user paid active subscriptions base  of 

Apps and Communications services

Carrier paid active subscriptions (Bundles) 

of Apps and Communications services

Number of microfinance transactions 

including digital Top-up and Air-

time/Voice/Data advances

Carrier Paid Subscriptions (Bundles) 

29.6 millions
(+7.6% YoY)

32.5 millions
(+0.4% YoY)

43.1 millions 
(+15.0% YoY)

3Q202Q20 4Q20 1Q21 2Q21

32.3 34.1 33.7 32.2 32.5

+0.1

2Q212Q20 3Q20 4Q20 1Q21

27.5 26.2
29.4 29.6 29.6

+2.1

2Q212Q20 1Q213Q20 4Q20

+5.6

37.5
44.0 44.6 42.3 43.1
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Net Revenues 2021
Increasing and diversifying Revenues as our playbook execution evolves

Net Revenue(1) Breakdown per region

(R$ mm) (%)

Breakdown per family of services

(%)
• Consistent revenue growth year over year, even in a quarter with persistent 

negative effects from the coronavirus pandemic;

• Restrictions imposed in Brazil due to pandemic affected the population's 

income and, consequently, our results at the beginning of the second quarter, 

2021. Operating and financial volumes gradually evolved in May and June;

• International operations become increasingly relevant to our results, 

bringing resilience and new growth avenues as Bemobi intensifies its 

globalization efforts;

Brazil International

Apps Fin./Comm.

Note: (1) Net Revenue in 2Q20 exclude Bemobi Ukraine's revenue against related parties.

2T21

62.0

2Q20

57.6

+8%

60.8%

39.2%

2Q20
60.4%

39.6%

2Q21

76.1%

23.9%

2Q20

30.3%

69.7%

2Q21
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Gross Margin, Opex and Adjusted EBITDA
Solid Results

Gross Margin (1) 

Administrative Expenses

(R$ mm ; %)

(R$ mm)

(R$ mm ; %)

• Consistent healthy gross margin and expanding as a 

consequence of diversification efforts from the launch of 

microfinance and communications services;

• Higher administrative expenses to support its geographic, 

channel and service expansion;

• Adjusted EBITDA growth with higher Adjusted EBITDA Margin 

by 3.4 basis points reflecting revenue growth, higher margins 

from the new services and expenses dilution with gains of scale.

Note: (1) Gross Margin and EBITDA in 2Q20 exclude Bemobi Ukraine's revenue against related parties.

(2) The Adjusted EBITDA  index excludes non-recurring expenses with restructuring, costs of new acquisitions and the long-term incentive plan for Bemobi executives.

Adjusted EBITDA and Adjusted EBITDA Margin (1) (2) 

37.6

2Q20 2Q21

42.0

+12%

65.3% 67.7%

2Q20 2Q21

17.8 18.6

2Q212Q20

23.3
19.8

+18%

34.3%
37.7%
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Net Income and Cash Flow from Operations
High earning powers and solid cash flow

Adjusted Net Income(1)

Operational Cash Flow (2) and OCF/ Adj. EBITDA

(R$ mm)

(R$ mm ; %)

• Adjusted Net income grew 251% in the annual comparison, 

reflecting three key metrics:

▪growth of revenues with gains in operational efficiency;

▪Positive, non-recurring results, arising from the adjustment 

of provisions related to the Long-Term Incentive Plan and 

the accounting of tax benefits arising from Law 11,196/05 

(“Lei do Bem”);

▪Positive financial result in 2Q21 vs an expense in 2Q20.

• Operating Cash Flow increasing when compared to the 

same period of the previous year, reflecting operational and 

financial improvements;

• Operational Cash conversion ratio stood strong in the 2nd 

quarter of 2021.

Note: (1) Net Income excludes related party revenue and its impacts on taxes of Bemobi Ukraine.

(2) Operational Cash Flow is equal to Adjusted EBITDA less Capex

2Q20 2Q21

5.1

18.0

+251%

2Q20

17.4

2Q21

20.4

+18%

87.9% 87.6%



Our growth comes from the combination of several digital services in multiple countries and carriers with a wide range 

of digital distribution channels
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Revenue growth 

accelerating penetration into 

new carriers and 

geographies (e.g. Africa) 

Creating or expanding 

channels, through 

Technology and platform 

companies 

Expanding service offering 

(e.g. Digital top-up and 

payments, Microfinancing and 

games)

DIGITAL

CHANNELS & PLATFORMS

DIGITAL SERVICES & 

MICROFINANCE

GEOGRAPHIES 

AND PARTNERS

CORE BUSINESS:

Pure Mobile

Emerging market focus

B2B2C model 

All Digital 

DIGITAL SERVICES & MICROFINANCE:

● Defines the addressable once a service is live. 

● As new services are launched we increase the 

potential for share of wallet.

DIGITAL CHANNELS & PLATFORMS:

● Increase touch-points and distribution reach and 

scale for existing services (e.g. apps subscriptions). 

● Enables more cross-selling opportunities for new 

services (e.g. microfinancing, etc).

GEOGRAPHIES AND PARTNERS:

● As new carriers and countries has launched the 

broader addressable for both channels and digital 

services increase. 

7

Main Growth Avenues

Main drivers for growth
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First two acquisitions post IPO aim to accelerate 

microfinance and digital payment solutions...

DIGITAL SERVICES & MICROFINANCE:

● Dramatically increase  microfinance business 

(around 10X), accelerates the expertise and bring 

new solutions 

DIGITAL CHANNELS & PLATFORMS:

● PaaS solutions complements our Loop offering and 

adds new revenue streams

GEOGRAPHIES AND PARTNERS:

● Strengthen Bemobi's presence in Latam and Asia 

Carriers, and expand B2B2C relationships beyond 

Telcos

Main drivers for growth

+ Digital Payment Platform

+ Balance/Service Advance

+ Data Monetization

DIGITAL SERVICES &

MICROFINANCE

CORE BUSINESS:

Pure Mobile

Emerging market focus

B2B2C model 

All Digital 
+ PaaS (Message Gateway, 

SDP and digital campaign 

orchestration)

DIGITAL

CHANNELS & PLATFORMS

+ Latam and Asia

+ Fintechs, Banks and others

GEOGRAPHIES 

AND PARTNERS
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The 

leading 

payment 

technology 

solution 

provider 

for Telcos

Company Overview Rationale And Opportunities

■ Founded in 2000 in Brazil, as tech company 

focused on payments solution and on 

digitalizing the sale and payment process for 

online telecom prepaid top-ups and recurring plans

■ In 2009, it was acquired by Cielo.  Bemobi was 

created on that same year as a spin-off of the M4U 

mobile digital services business unit that was not 

part of the deal. 

■ Their main solution is an end-to-end white-label 

digital platform  for telecom carriers to sell top-

up and recurring telecom plans (Controle) 

through online channels.  .  

■ Accelerates its expertise in microfinance -

payment and digital top-up sales

■ Platform sinergies:  Bemobi Loop and M4U 

solutions deeper integration would provide a 

better and more complete platform for end 

users and carriers

■ Cross-sell sinergies: Bemobi extensive list of 

mobile carrier partners and its loop platform 

should enable an International expansion of 

M4U's core offers

■ Local growth opportunity  as carriers migrate 

their traditional distribution, bills and plans to a

fully digital solution

■ Optionality: Leverage current solution and 

knowhow on recurring payment and anti-fraud 

into other industries (e.g. Utilities and e-

commerce)
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Financial And Operational Highlights Geographic Presence & Team

Key Clients

1) LTM ending in June/2021

2) July 2021, Excluding IVRs

3) Does not include field operational team

BRL145mi

Gross 

Contribution 

LTM1

BRL 52mi

EBITDA LTM1

205mi BRL 6bi ˜14%

293 75%

Tiaxa a solid track record in the payment tech space

Transactions  

processed in LTM1

TPV in LTM1 PIX Top Up in 

Digital Channels2

Headcount 1 in technology and  

product

BRL 18mi

Net Profit 

LTM1
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▪ Very Accretive transaction with company valued at R$ 125 million (firm value)  which represents  a 2.1 x 

EBITDA 2020 multiple.

▪ The final value can be increased by up to R$ 60 million subject to the achievements of financial and 

operational growth goals in 2023.  At the full earn-out achievement,  the final transaction would be valued 

at even more accretive multiple. 

Transaction Value

Transaction 

Structure

Governance / 

Business 

Leadership

Closing

▪ Bemobi have full governance control to run the business and will integrate its talents and management with 

Bemobi  in order to optimize the business operation and capture all  potential synergies. 

▪ Acquisition of 100% of the shares issued by Multidisplay Comércio e Serviços S.A. and its investees

from Cielo S.A., through a Share Purchase Agreement and Other Covenants.

▪ Estimated closing 45 - 60 days after singing  subject to the agreed closing conditions. 

▪ Company's General Shareholders' Meeting submission and approval.

▪ Submission for analysis by the competition authorities (“CADE”)

Tiaxa Transaction Details
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A leading 

nanocredit 

provider in 

emerging 

countries

Company Overview Rationale and Opportunities

■ Founded almost 20 year ago, evolving from a telecom 

transaction tech service providers in Latin America to 

a world leader in nanocredits.  

■ Main service offerings:

➔Microfinance of airtime advance to  pre-paid 

mobile subscribers (nanocreditstm);

➔Platform as a Service (PaaS), such as: messaging 

gateways, service delivery platform, and digital 

campaign orchestration, all with recurring revenue 

model;

➔Data Monetization, leverages telecom data to 

create Credit and Fraud scoring solutions for fintech 

and e-commerce players, supported by machine 

learning and artificial intelligence.

■ Based in  Chile, with offices in the USA, Mexico, 

Peru, and Philippines, Tiaxa is the leading platform 

for nanocredit services in LATAM and Asia

■ Accelerates the expertise and bring new 

solutions for  microfinance- air-time advance 

offer, which is a key growing area for Bemobi

■ Create Commercial cross-sell sinergies 

leveraging Bemobi extensive mobile carrier 

base and loop platform 

■ PaaS solutions complements the Loop 

platform and add new revenue streams.

■ Expand beyond Telcos through its Data 

Monetization to Fintechs and e-commerce 

players

■ Geographical complementary to Bemobi (i.e. 

LATAM and APAC) 
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Financial And Operational Highlights Geographic Presence & Team

Mobile Network Operations

Bank, Financial Entities and Fintechs 

USD 17mi

Net Revenue 

in 2020

USD 3mi

EBITDA 

in 2020

200mi +270mi USD174mi

Tiaxa Innovator in the use of telco data for customers insight 

Key Clients

177 70%

Users analyzed 

every day

Balance Advance 

Transactions in 

2020

In Balance 

Advance 

in 2020

Headcount in technology, 

product  and 

development

USD 2mi1

Net Profit 

in 2020

1) Tiaxa in 2020, would have a net profit close to USD 3 mi excluding its net debt.  Tiaxa will be a incorporated by Bemobi at closing free of debt. 
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Transaction Value

Transaction 

Structure

Governance / 

Business 

Leadership

Closing

▪ Accretive transaction with company valued at  USD 17.4 million (firm value) which represents 5.9 x 

EBITDA 2020 multiple.   

▪ The final value can be increased by up to  USD 20.7 million subject to the achievements of financial 

and operational growth goals until  2023.  At the full earn-out achievement,  the final transaction 

would be valued between 4 - 5 X EBITDA 2023. 

▪ The acquisition occurred under an agreement entered into between Tulari Spain, SL, a wholly-owned 

subsidiary of Bemobi, and Zonamovil Inc., holding company of Tiaxa in the United States and its 

investees (“Tiaxa”).

▪ Bemobi will have full control of the company, however  its CEO and founder, as well as its key executives will 

keep their role at least during the earntou period through 2023, helping Bemobi drive the microfinance airtime 

advance, PaaS and Data Monetization businesses. 

▪ After completion of certain conditions.

▪ Estimated closing in the next 30 days. 

TiaxaTransaction Details



30%

70%

15

Net Revenue (1) Net Revenue - Breakdown per Region

(%)

Net Revenue - Breakdown per business line

(%)

Brazil International

(1)Average Fx Rate USD-BRL @ 5.16

Tiaxa was considered 2020 Revenues and Adjusted Ebitda instead of LTM

Adjusted Ebitda (1)

Today

After 

Closing

30%

70%

Today After 

Closing

Combined Company Snapshots
Almost double its Net Revenues and Ebitda

Apps&Games PaaS Microfinance
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(1) ...

Combined Company Snapshots
Strengthening our Multicultural and Tech Team

730

75%

Headcount

Technology and 

Product

■ Distributed in 16 strategic countries;

● Brazil, Chile, Mexico, Argentina, Colombia, Peru, USA, 

Norway, Ukraine, Russia, India, Pakistan, Bangladesh, 

South Africa, Philippines and Vietnam

■ Technology and Product team growing from a headcount of 

200 to 545, combining Bemobi, M4U and Tiaxa. Reinforcing 

our tech development capacity.

260 78%
Headcount Technology and 

Product



Multiple Cross-Sell and Up-Sell Opportunities as Growth Drivers

87
Live Carriers

75 - Apps & Games Subscription

08 - PaaS - Communication

21 - PaaS - Loop

18 - PaaS - SDP / Messaging

14 - Microfinance - Advances

05 - Microfinance - Payments

Live Services per carriers

41
Countries with

Live operations

Microfinance (Advances)

Microfinance (Advances + Payments)

Without Microfinance

Addressable

2.4bn 
mobile users

Scale Live Services 

(Up-Sell)

Launch Services

in current carriers base 

(Cross-Sell)

Opportunities
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Highlights and Closing Remarks

Consistency in delivering organic growth and revenue diversification while posting yet another solid quarter with YoY 

growth in all key financial metrics: +8% Net revenue,  +18% EBITDA  and +251% Net income

Acquisition of M4U strengthen our Microfinance- payment capabilities, integrates well with Loop and opens-up 

opportunities to scale internationally and in Brazil

Acquisition of Tiaxa strengthen our Microfinance- airtime advance offering, increases our international presence 

and open new revenue growth areas such as PaaS and Data monetization

Both deals have a strong strategic fit, helping create a more complete digital platform to accelerate growth 

through multiple cross-sell opportunities and opening new market addressable markets. 

After closing two very accretive deals, Bemobi would almost double its net revenues and EBITDA still has a very 

strong cash position (R$460+mm), no debts and a strong growing cash generative business to support further 

acquisitions
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No representation, warranty or undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness

of the information or the opinions contained herein. The information in this Presentation is in summary form and does not purport to be complete. It is not intended to be

relied upon as advice to potential investors and does not form the basis for an informed investment decision. No person is under any obligation to update or keep

current the information contained in the Presentation.

Neither we nor any of our shareholders, advisors or representatives undertake any obligation to provide the recipient with access to any additional information or to

update this Presentation or any information or to correct any inaccuracies in any such information. None of the Company, any of its shareholders, directors, officers, ,

advisers or employees, shall be liable to any third party (including investors) for any investment or business decision made or action taken in reliance on the information

and statements contained in this Presentation or for any consequential, special or similar damages.

You should consult your own legal, financial and accounting advisers to the extent that you deem necessary, and you must make your own investment decision based

upon your own judgment and advice from such advisers, as you deem necessary, and not upon any views expressed herein.

This Presentation may contain forward-looking statements. Such statements are not statements of historical facts, and reflect management’s current estimates

regarding future performance. The words “anticipates”, “wishes”, “expects”, “will”, “estimates”, “intends”, “forecasts”, “plans”, “predicts”, “projects”, “targets”, “budgets”

and words of similar meaning or their negative and that involve risks and uncertainties are intended to identify these statements. Such statements are made on the

basis of assumptions and expectations which, although the Company believes them to be reasonable at this time, the Company cannot guarantee that such statements

will prove correct. All statements, when based upon expectations about the future and not on historical facts, involve various risks and uncertainties. Many of the factors

that will determine the Company's future results of operations, financial condition, liquidity, performance, prospects or opportunities, as well as those of the markets it

serves or intends to serve, are beyond the ability of management to control or predict and could cause actual results to differ from those in the forward-looking

statements. Important factors that could cause those differences include, but are not limited to: changing business or other market conditions, general economic

conditions in the applicable jurisdictions, and the Company's ability to respond to trends in its industry. Additional factors could cause actual results, performance or

achievements to differ materially.

The information, opinions and forward-looking statements contained in this Presentation speak only as at the date of this Presentation, and are subject to change

without notice. The Company and each of its directors, officers, employees and advisors do not intend to, and expressly disclaims any obligation to, update or revise

any of the information, opinions or forward-looking statements contained in this Presentation to reflect any change in events, conditions or circumstances, except as

required by applicable law or regulation.

This Presentation has not been approved by any regulatory authority and does not constitute a prospectus or form part of any offer, or invitation to sell or issue, or

solicitation or any offer, to subscribe for or purchase, or any offer to underwrite or otherwise acquire any securities of the Company. Neither this Presentation nor

anything contained herein shall form the basis of any contract or commitment.

Disclaimer


