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• In addition to organic growth, we have significantly increased our 
business through acquisitions expanding 25 times our loan market 
share to 5% of the private financial system between 2002-2020.

• Strong liquidity and an adequate capital base support our growth 
initiatives.

• The Argentine market is one of the least penetrated financial systems in Latin 
America. 

• Growth opportunities, as the country resumes its stabilization process. 

• Well positioned and constantly evolving to capture these growth opportunities 
given our focus on a differentiated customer experience. 

Household name and the oldest private franchise in the country which 
owns the eighth largest Argentine private bank in terms of loans

• Placing the customer at the center of all we do

• Advancing on the implementation of a deep cultural and 
digital transformation across our company

• Scaling the adoption of agile working methodologies

• Leveraging digital marketing and AI capabilities, as well as 
cloud services. 

• Accelerating our transformation initiatives across channels deepening 
our omnichannel model. 

• Developing a modern technological architecture, evolving our bank 
branch model and adding API capabilities to connect to third parties 

and prepare for open banking. 

• Improving the customer journey and driving efficiency.

Financial services 
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Connected

SUPERVIELLE 
AGENTE DE 

NEGOCIACIÓN
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• Digital bank  customers 
+26% 

• Mobile app customers 
+60% QoQ

• Senior Citizens mobile 
app customers +12% 

QoQ and +72% YoY

• Share of mobile 
transactions doubled 

YoY to 20% of total 
monetary transactions

• 18% headcount reduction YTD: 
Bank: -6%, IUDÚ: -75% , IOL: -29%

• IUDU customers to be served by 
the Bank, capturing channel 
synergies

• Reduction of 18 branches from 
transfer of San Luis agency 
agreement enhance efficiency

• Downsized 15 low performing

bank branches. Closing pending 
Central Bank approval. Further 
downsizing expected

• Retail bank customers +6% (89k) QoQ 
and 10.5% (147K) YoY

• Corporate bank customers +0.7% QoQ 
and 6.9% YoY

• 65% of total gross adds onboarded 
digitally
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• 2.4% of the Bank 
portfolio

• 96k customers 
transferred

• 18 branches transferred 
or closed

• Avg. number of 
customers in transferred 
bank branches: 4,570

• AR$3.9 billion portfolio 
as of July

• 106k customers
• 5 branches
• Avg. number of 

customers in 
continuing bank 
branches: 19,957

Bank clients [individual + corporate]
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• Increased funding 
market shares:

− Corporate Checking 
Accounts at 1.94% 

(vs. 1.63% Jun 21)

− Retail Savings 
Accounts at 3.31% 

(vs. 3.15% Jun 21)

• Improved NPL 
ratio to 3.8%

and 2.6% at 
bank level in 
historical lows

• Digital bank  customers 
+26% 

• Mobile app customers 
+60% QoQ

• Senior Citizens mobile 
app customers +12% 

QoQ and +72% YoY

• Share of mobile 
transactions doubled to 

20% YoY of total 
monetary transactions

• [18%] headcount reduction YTD: 
Bank: -6%, IUDÚ: -75% , IOL: -29%

• IUDU customers to be served by 
the Bank capturing channel 
synergies

• 18 branches reduction from 
transfer of San Luis agency 
agreement enhance efficiency

• 15 low performing bank branches 

consolidated. Closing pending 
Central Bank approval. Further 
consolidation expected

• Retail bank customers up +6% (89k) QoQ 
and 10.5% (147K) YoY

• Corporate bank customers up +0.7% 

QoQ and 6.9% YoY

• [65%] of total gross adds were 
onboarded digitally



IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 12

• Increase in corporate 
customers onboarded 
digitally in 1H22
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TRANSPARENCY AND DISCLOSURE STANDARDS OF THE SUSTAINABILITY STRATEGY

Sustainability Report since 2015 

based on international standards

(Global Reporting Initiative) that

shows performance in economic, 

social and environmental matters

(with external validation)

GC level in the BYMA 

Corporate Governance Panel--

first admitted financial group

(includes those companies that

voluntarily incorporate corporate

governance practices in line with

the best international standards)

Sustainability Index—for the

second consecutive year Grupo 

Supervielle integrates the first

sustainability index of the

Argentine market created by

BYMA jointly with IDB

Institutional Investor—in 2020 

the publication Institutional

Investor recognized Grupo 

Supervielle the second place as 

Best ESG in Latin America in the

Financial/ Banks category
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Fiscal Deficit / GDP [%]
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[AR$ Bill. in Nominal terms]

[in AR$ Bn. in 
Original Currency] [in US$ Bn.]
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[AR$ Bill. in Nominal terms] 

[in AR$ Bn. in 
Original Currency] [in US$ Bn.]



22

IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina



IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 23

•

•

•

•

•

•

•

•

•



IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 24

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪



IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 25

[AR$ Mill.]1) [%]

[Mill, in Original Currency]1)
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[AR$ Mill]1) [%]1) [%]1)

Personal 
& Business

Commercial

Personal 
& Business

Retail
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[Mill, %][AR$ Mill.]
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[%.]

[AR$ Mill.] [%]

[as % of total AR$ IEA.]2
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Evolution

Ratio
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[%] [June 2022 -%]

▪

▪

▪

▪

▪

▪

[%]

▪



IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 31

[AR$ Mill.]

[%]1)

[AR$ Mill.]
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[AR$ Mill.]

[%] 

[AR$ Mill.]

[%] 
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[Tier I Ratio %]
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• 23% of sales to SMEs (YTD) were 
digital following the launch of digital 
onboarding in early 2021
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•

18.2%

19.4%

•
•
•

18.8%



45

IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina



IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 46



47

IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 47



48

IR-GrupoSupervielle@gruposupervielle.com.ar
Ciudad de Buenos Aires, Argentina 48



Thank You!
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