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• In addition to organic growth, we have significantly increased our 
business through acquisitions expanding 25 times our loan market 
share to 5% of the private financial system between 2002-2020.

• Strong liquidity and an adequate capital base support our growth 
initiatives.

• The Argentine market is one of the least penetrated financial systems in Latin 
America. 

• Growth opportunities, as the country resumes its stabilization process. 

• Well positioned and constantly evolving to capture these growth opportunities 
given our focus on a differentiated customer experience. 

• Household name and the oldest private franchise in the country.

• The eighth largest Argentine private bank in terms of loans

• Grupo Supervielle listed in NYSE and BYMA since 2016

• Placing the customer at the center of all we do

• Advancing on the implementation of a deep cultural and 
digital transformation across our company

• Scaling the adoption of agile, product oriented, working 
methodologies

• Leveraging digital marketing and AI capabilities, as well as 
cloud services. 

• Accelerating our transformation initiatives across channels deepening 
our omnichannel model. 

• Developing a modern technological architecture, evolving our bank 
branch model and adding API capabilities to connect to third parties 

and prepare for open banking. 

• Improving the customer journey and driving efficiency.
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AR$ bn.

Market Share

LCR

1Q24 ROAE

NPL

Fix Scr affiliate of 
Fitch Ratings

Core TIER 1 ratio (*)
*min regulatory capital: 8%

Loans to Deposits

NPL Coverage

Bank branches
+ Virtual branches
+ Digital channels

1Q24 ROAE EQUITY MARKET CAP OTHER SUBSIDIARIES
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•

Connected

SUPERVIELLE 
AGENTE DE 

NEGOCIACIÓN
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Dec-2022 Dec-2023
Digital Customers

Visits to 
Branches

4Q22 4Q23
Digital & Automatic

Personal Loans [% Q2]

Insurance 
penetration

Dec 23 

Insurance
sales

Through digital
channels3

from 10%
January
2023

Jan-2023 Dec-2023
# of Transfers

# of QR 
Code 

Payments 10X

# of Utility 
Payments 84%

Asset Management

Dec-2023 YoY

Retail 
Customers Among banks

Increased principality 
in customer deposits
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Market share

Factoring
Dec-2023

Commercial
unsecured Dec-2023

Overdraft
Dec-2023 2022 2023

4Q22 4Q23

2022 2023
Insurance

Policies
Cross-Sell

Entrepreneurs
& SMEs

Penetration Renewal
rate in
2023
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TRANSPARENCY AND DISCLOSURE STANDARDS OF THE SUSTAINABILITY STRATEGY

Sustainability Integrated Report 

based on international standards (GRI 

and SASB) published since 2015, with 

independent validation from Price 

Waterhouse & Co. S.R.L.

GC level in the BYMA Corporate 

Governance Panel--first admitted 

financial group (includes those 

companies that voluntarily incorporate 

corporate governance practices in line 

with the best international standards)

Sustainability Index—for the sixth 

consecutive year Grupo Supervielle 

integrates the first sustainability index 

of the Argentine market created by 

BYMA jointly with IDB

Disclosed our ESG Commitments 

and Goals up to 2024.
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Holding
S.A.

Agente
de Valores
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¡Thank you!
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