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Disclaimer

This presentation contains certain forward-looking statements that reflect the current views and/or expectations of Grupo Supervielle and its management with respect to its performance,
business and future events. We use words such as “believe,” “anticipate,” “plan,” “expect,” “intend,” “target,” "estimate,” “project,” “predict,” “forecast,” “guideline,” “seek,” “future,” “should”
and other similar expressions to identify forward-looking statements, but they are not the only way we identify such statements. Such statements are subject to a number of risks, uncertainties
and assumptions. We caution you that a number of important factors could cause actual results to differ materially from the plans, objectives, expectations, estimates and intentions expressed
in this release. Actual results, performance or events may differ materially from those in such statements due to, without limitation, (i) changes in general economic, financial, business,
political, legal, social or other conditions in Argentina or elsewhere in Latin America or changes in either developed or emerging markets, (i) changes in regional, national and international
business and economic conditions, including inflation, (iii) changes in interest rates and the cost of deposits, which may, among other things, affect margins, (iv) unanticipated increases in
financing or other costs or the inability to obtain additional debt or equity financing on attractive terms, which may limit our ability to fund existing operations and to finance new activities,
(v) changes in government regulation, including tax and banking regulations, (vi) changes in the policies of Argentine authorities, (vii) adverse legal or regulatory disputes or proceedings, (viii)
competition in banking and financial services, (ix) changes in the financial condition, creditworthiness or solvency of the customers, debtors or counterparties of Grupo Supervielle, (x) increase
in the allowances for loan losses, (xi) technological changes or an inability to implement new technologies, (xii) changes in consumer spending and saving habits, (xiii) the ability to implement
our business strategy and (xiv) fluctuations in the exchange rate of the Peso. The matters discussed herein may also be affected by risks and uncertainties described from time to time in Grupo
Supervielle's filings with the U.S. Securities and Exchange Commission (SEC) and Comision Nacional de Valores (CNV). Readers are cautioned not to place undue reliance on forward-looking
statements, which speak only as the date of this document. Grupo Supervielle is under no obligation and expressly disclaims any intention or obligation to update or revise any forward-looking
statements, whether as a result of new information, future events or otherwise.

Statements about the effect of the Covid-19 pandemic on the firm”s business results,, financial position and liquidity as well as on Argentina and worldwide economies are subject to the risk
that the actual impact may differ, possibly materially, from what is currently expected. Unless otherwise indicated, all financial information of our company included in this presentation is stated
in terms of the measuring unit current at the end of the reporting period.
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| WHO WE ARE sruro D=

We are a CUSTOMER CENTRIC Finaucial services platform with high growth potential once the
economy rebounds

Building a service ECOSYSTEM
Strong BRANDING

SUPY - Household name and the oldest private franchise in the country.

* Building our ecosystem integrating our service offerings and adding partnerships,
enhancing CX.

* Driving synergies among our different verticals, increasing customer loyalty and
pursuing cross selling initiatives.

LISTED *  The eighth largest Argentine private bank in terms of loans
NYSE +  Grupo Supervielle listed in NYSE and BYMA since 2016

CULTURAL & DIGITAL
Transformation

Placing the customer at the center of all we do

STRONG track record
& solid capital base

In addition to organic growth, we have significantly increased our
business through acquisitions expanding 25 times our loan market
share to 5% of the private financial system between 2002-2020.
Strong liquidity and an adequate capital base support our growth
initiatives.

Advancing on the implementation of a deep cultural and
digital transformation across our company

|
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Scaling the adoption of agile, product oriented, working
methodologies

Leveraging digital marketing and Al capabilities, as well as
cloud services.

CUSTOMER SERVICE
MODEL Evolution

Accelerating our transformation initiatives across channels deepening
our omnichannel model.

Operating ina HEALTHY and
UNDERPENETRATED FINANCIAL SYSTEM

The Argentine market is one of the least penetrated financial systems in Latin
America.

Developing a modern technological architecture, evolving our bank
branch model and adding API capabilities to connect to third parties
and prepare for open banking.

Growth opportunities, as the country resumes its stabilization process.

Well positioned and constantly evolving to capture these growth opportunities

. . L - given our focus on a differentiated customer experience.
Improving the customer journey and driving efficiency.



A clear path to profitability supported by structural drivers; (Sing(R)VIE{E
expect to return to profitability by the close of 2Q23

VALUE CREATION

) PATH TO PROFITABILITY SUPPORTED BY DIGITAL
TRANSFORMATION ACCELERATED SINCE 2020

Productivity

& Marginal
Cost

Driving

Revenue
Growth

Rightsizing
Headcount and
Consolidation of

Integration
of IUDU to Bank branches * More loans per employee
the Bank * New customers * More customers per branch
, * Higher engagement * Focus on transactional funds
* 47 branches downsized (25%)* . ‘ . .
. e Cross-selling * Agile working methodologies
. 96% head * 24% headcount reduction at Grupo ' . o .
96% headcount el « Leveraging service * Digital marketing / Al / APls
reduction ecosystem: PFM and / Datalake

¢ Includes Bank: - 10%

* Transfer of San Luis F.A. Business & serving
private clients with more efficient mode

* Downsized HQ /

EXECUTED 2021 AND 2022 2023 AND BEYOND

Supported by Normalized Macro and Regulation
* 27 merged and 20 ongoing. Closing pending BCRA approval, expected during 2023

* Operational costs insurance product




| Deeper look at cost cutting initiatives driving efficiency

ludi

Operating efficiency from
transferring IUDU s loan
portfolio and customers to
the Bank. +90% headcount

reduction

ARS 3.7 BN

Anticipated
Savings in 2023
Stated in AR$ as of December 2022

IS—

Bank Headount
& Branches

Rightsizing headcount
including expected closing of
bank branches merged into
the Bank in 21/22

ARS 1.0 BN

GRUPO ’f
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San Luis

Transfer of financial agent
operations with the province
of San Luis

ARS 0.6 BN



Our perspectives for full year 2023: expect to return to profitability
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by close of 2Q23 and achieve positive inflation adj. ROE in 2023

*» Peso Loans expected be in line or slightly

below inflation in 2023
Loans

* Peso Deposits anticipated to increase in line

. with inflation in 2023
Deposits

* LLPs and Net CoR in 2023 anticipated to remain
at similar levels of 2022.

* NPL ratio slightly increasing in 1Q but relatively
unchanged by year-end

Asset
Quality

®

@

MACRO
ASSUMPTIONS

* NIM anticipated to remain at 2022
levels.

NIM

-GDP: +0%

PERSPECTIVES
= \ Fee

D@ Income
@ Investments
T

% ROAE
T Capital &
% liquidity

* Bulk of bank fees to individuals expected to reprice in line with inflation
* Income from insurance activities to grow in real terms as premiums
continue to recover from the 2020-2022 shortfall.

Expenses likely to grow in 2023 significantly below inflation,
reflecting efficiencies introduced in 2022

* Digital Transformation related IT investments anticipated to
grow below inflation

e Positive in real terms

* Appropriate capital levels that support long-term sustainability. Capital
100% hedged against inflation

* Tier 1 Capital expected to range between 12.5% to 13.5% at year end
2023

* 2023 [Central Bank Market Expectation Survey as of February 2023]
-Inflation: 99.9%
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Our Subsidiaries gSgEgVIE{LE

96.8% 100%
**
SOFITALS.A.F. el.l.
4
_¥100% | ) ) ) |
bold: SUPERVIELLE SUPERVIELLE SUPERVIELLE SUPERVIELLE
“Banco Supervielle S.A." S SE TR SEGUROS BROKER DE SEGUROS
0% 99.9% 97.10% 99.9% 95.0% 100% 95.0% 100% 95.2% 100%

0@, 995% 75.0%
U IUDU ‘Cordial
5.0% G RU PO ' @ Direct Participation 100%
. Direct + Indirect Participation
913% SUPERVIELLE
99.9% 9.995%
# #
(0]
0.2 gTGrie'ta 7.9% 100% 100% 100% 100% 100% 100% 0% 100% 100% Holdin
Automdtica s.a. SUPERVIELLE Agente @ S A 9
M AGENTE DE @ invertironline de Valores A
mila NEGOCIACION
100%
| —

@ Banco Supervielle S.A. entered into a a merger by absorption commitment, as surviving company, with [IUDU Compafiia Financiera S.A. and Tarjeta Automatica S.A., as
absorbed companies. Said decision is subject to the definitive approval of the Shareholders” meeting and approval by the Central Bank of Argentina.
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4Q22 Business Perspective

SUPV Earnings conference call presentation
March 14, 2023

Patricio Supervielle, CEO
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Successful execution of strategic pillars: advancing on our path g{}ggg\,m{ﬁ
towards profitability

Business Rationalization

Adverse AR e Solid Advancing on
Macro Backdrop \-“J Capitalization Key Strategic Pillars
* Inflation of 17% in 4Q22 and * Finalized Integration of IUDU « Weak loan growth in line with * Tier Tratio at 13% » Focus on profitability of
95% in 2022, highest level in in 4Q22 industry trend, with NPL ratio  Capital hedged against existing customer base
several decades - Ps. 14 Bn loans and +190k of 3.7% at year-end inflation * Customer engagement
active consumer customers . .
transferred to the bank 4Q22 NIM at nearly 22% * Digital adoption
- Reduced headcount by 769 * Adjusted pre-tax profit of * Asset quality
Bank b h richtsizine: AR$149 M in 4Q22,
ani branch rightsizing: excluding one-time charges * Efficiencies
- 27 branches reduced to-date, from IUDU merger and .
including 18 in San Luis accelerated severances * Funding

- BCRA approved closure of 9;
branches; additional 20
expected by mid-year

* Net loss of AR$792 M

* On track to return to profitability by close of 2Q23,

and achieve positive inflation adj. ROE in 2023




Retail digital customers increased to over half of the customer base; SSBESV.E{E

driving attractive cross-selling and engagement opportunities

4Q 2022 EARNINGS

STRATEGIC
PILLARS Experience ‘U Acquisition

ioi Retail Bank Customers -ﬁ?";'

+6.5%
(924 Yoy 38% 53% @ 23% 34% @
Dec-2021 | Dec-2022 0 2022 |

‘. Customer (28 Customer " Digital .
‘ Adoption ITE? Funding

Cross Sell & Funding

PFM- Personal Finance Manager
Available 24/7 - New products

+139% 59% (1)

2022 vs. 2027 | 2022 vs. 2021 ‘

Adoption &
4 SR Cross Sell
<—— Sales

Retail Digital Customers
As % of Total Customers [%]

[+0'6%] excluding ‘
San Luis
152 15 |

1,43 146 1,44

Dec 21 Mar22 Jun22 Sept?22 Dec?22

|§- 2023
=2, GOALS

DIGITAL CUSTOMERS Digital & Automatic

Personal Loans [% Q2]

+15% 50%

Car Insurance

4 . o PlayStore

DYV YW

4_6 App Store pgq?cL:gznsCoeld policies sold
I . though digital
N 22 vs. 21

channels in 22

* |Increase share of wallet
* Enhance engagement
* Focus on profitable products

* |ncrease x-sell

1) D\g\ta\ Customer: Act\ve customer durmq last 90 days throuqh Home Banking / Mobile / Senior Citizens app

12 2) Sales through ATM 1 dispenser & HB, Mobile Bank

AuM AR$ Bn Retail Customers
[VAR] [VAR]

Asset Management

+40% (1)

Clients using Investment
Products in 2022 vs. 2021

* Drive higher profitability from existing customers



Capturing increased share of wallet and transactionality among SSBESV.E{E

SMEs and corporate customers

4Q 2022 EARNINGS

STRATEGIC | x¢_ Customer (28, Customer Digital : IMPROVED
. o Y o j?,,] Funding
PILLARS Experience ‘UJ' Acquisition Adoption ny

IN ALL SEGMENT
ﬁ gn;;?dp;ﬁ:;irrsk’eiMEs ~» Cross Sell ? Transactionality
m m : > [%] > [%]
Customers [evolution]

[+13%|—‘ Entrepreneurs & SMEs Penetration 0 0
30.026 32.631 ‘ 5.0% 7.0% +50% ‘ 1-81% | 1.99% ®‘

Dec-2021 Dec-2022

2202 NI

33.462 J 2021 2022 Insurance
29.868 31.256 o Market Share Sight Deposits
Insurance 1_3x 1_4x S%Cl)ljl?(eoi(
Dec21 Mar22 Jun22 Sep22 Dec 22 Insurance Policies Cross-Sell 51_7% 58_9% @
Payroll . .
5.06% 5.31% (§)  sewices' 2021 2.48% 2022 2.63% (D bec2021 | Dec-2022
Dec21 Nov22 [L¥ETiet shere) Transactional Cross-sell
; Foreign Penetration 2
Mkt. Share Clients trade 2021 2_9% OM?22 3_8% @
[Market share]

'i' 2023 * Gain share of customers « Expand sustainable funding
GOALS * Gain share of wallet * Expand Digital Lending

13 2) % of customer ng transactional prc
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4Q22 Financial Performance

SUPV Earnings conference call presentation
March 14, 2023

Mariano Biglia, CFO
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Adjusted pre-tax profit of AR$149 M in 4Q22, excluding one-time  Si¥ERvieLie
charges from IlUDU merger and accelerated severances

KEY MESSAGE

3Q22 Net
Income (Loss)

-660

Profit before Income
Tax excl. extraordinary
charges

15

4Q 2022 EARNINGS

Higher rates Fees repricing ° Higher LLP in * One-time Cost controls Lower Impairment of

impacting on inflation Consumer severances at  offset by the inflation in IUDU assets

Cost of Funds finance loan theBankand  impairmentof  the quarter Year-end real

Lower inflation portfolio IUDU IUDU’s goodwill estate assets
and fixed assets e
Administrative

Net Financial Personnel Expenses and Other Income,

Income Net Fee Income LLP Expenes D&A RECPPC Net

I
-614 +1,275
-506 m — '2,822

-7.0% +1.0%

Reported loss Impairment of IUDU Severances: Adjusted Profit
before income tax: non-financial assets: before Income Tax:
-4,868 + o = +149

Gain from
IUDU s tax loss
carry forward

4Q22 Net
Income Tax  Income (Loss)

-792




Loan book expanded below inflation fairly in line with the industry SSBESV.E{G

trend sequentially

4Q 2022 EARNINGS

-22.5% 100% 100% 100%
-2.7%
314.044
250.192 243.412
34,6%
4Q21 3Q22 4Q22 4Q21 3Q22 4Q22
4Q21 =3Q22 =4Q22
m 12 m ¢ Corporate | * Personal & | ¢ Personal & « lUDU - * Personal & Business
( ] segment Business Business Consumer segment - Consumer
US$ MM LOANS ] segment - segment - Finance, digital finance portfolio
Retail Commercial financial transferred from
customers services ludu operations

1) Denotes loans and leases before allowances

16



| Achieved YoY share gains in corporate sight deposits while total SSBESV.E{E

AR$ deposits outperformed industry average

4Q 2022 EARNINGS

AR$ Deposits [Mill, %]

-2.6%
+7.6% ’
INCREASED Corporate
457.790 o/, Checking
492.604 EDDD FUNDING MARKET 1l99 /o Accounts
=05.886 O —O SHARE (vs. 1.81% Dec 2021)
50,4%
45,7%
December September December
Ar$ Deposits (in AR$ Mill) =0=AR$ Loans / AR$ Deposits [%]

2349
Core Deposits (AR$ Bn)?

17



|  NIM for 4Q22 at 21.6%, relatively stable sequentially with full-year SSBESV.E{E
NIM at nearly 20% up 230 bps compared to 2021

4Q 2022 EARNINGS

Net Financial Income
[AR$ Mill.]

+3.7%
105,767 109,717 \

22160,6 22.317,0

/\@ 4&22 NIM ~0—0 0,0 =40 bps

&Y 21.6% ZEJ Y)Y 5 +330 bps

-0.2%
-7.0%
83.607,1 87.400,7
26,946 28,899 26,886 ~0—0
| 5031,3 | L 2,343 7 | 53042 | FY22 NIM seces YoY +230 bPS
21.014,6 23.555,3 21.582,6 1 9 . 8 % .....
4Q21 3Q22 4Q22 FY21 FY22
NITCT) m NIFFI & Exchange Rate Differences (1)

@.5,7% 9

Interest Earning Assets

18
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Sequentially stable NPLs with net cost of risk of 5.7% up 140 bps SSBESV.E{Q
QoQ due to higher LLP in consumer finance portfolio

4Q 2022 EARNINGS

NPL & Coverage Ratio
[%]

Evolution of Loan Loss

Provisions [AR$ Mill. - %]

5,8% 57% 141,7%
: o— —O— °
143,9% '
135,9%
(0]
2,8%

4.302 2.632 3.246 4,3% 3,7% 3,7%

4Q21 3Q22 4Q22 4Q21 3Q22 4Q22

Loan Loss Provisions (in AR$ million) =@=Cost of risk [%] =@=Cost of risk, net [%] NPL =0=Coverage ratio

?
]
E[HOB%J - Stable NPL ratio driven by
(-23.5% ]

December improved performance in
2022 commercial loans. Individuals NPL
increased by the close of 2022.

LLP, Net [AR$ Bn.]"

1) LLP, net: includes loan loss provisions net of recovered charged-off loans and reversed allowances



| One-time charges resulting from initiatives to rightsize and gain SSBESV.E{E

operating leverage to drive future profitability impacted efficiency

4Q 2022 EARNINGS

Net Revenues, Expenses &
Efficiency Ratio [AR$ Mill.]

A7 REVENUES RECURRING

r ] EXPENSES?
e Q,Q > -5.6% Q,Q > -2.0%
’ YoY » =3.2% YoY > +1.8%

YoY

2 7 z 1 % -5% SUPERVIE)’

LLE

RIGHTSIZING SRANCHES HEADCDUNT: . _ogos, g 1o

Compania Financiera

( Efficiency excluding
! L extraordinary items [%]

+6.3% QoQ

+8.3 YoY 000 /Q/QQ\ o, @
22.113 S5 22.536 e 23. 952
Q.Q> -1.3%
(o)
WAGES ' v v, 590,

4Q2021 3Q2022 4Q2022

Expenses = Net Revenues

Expenses

Net Revenues: Net Financial Income + Net Service Fee Income + Other net operating 1. Revenues: Net Financial Income + Net Service Fee Income
20 income (losses) 2. Excluding one-time charges from IUDU merger and accelerated severances



| Capitalization: Tier 1ratio in line with 2022 perspectives reflecting
one-time items; YoY +30 bps even with share buyback

4Q 2022 EARNINGS

Impairment of fixed 5
TIERT 17% inflation assets: -40 bps ?r?c/roease - IT Investments:
KEY MESSAGE in the quarter Headcount RWA --40 bps
efficiencies
0,5%

12,7% 14,2%

Dec 21 Sep 22 Inflation Adjustment Bank, Net Result RWA Deductions Dec 22

* Share Buyback program impacted -20 bps QoQ and -30 bps YoY

21
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ESG Strategy & Sustainable Growth
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OUR COMMITMENTS

OUR FOCUS AREAS

Sustainable growth—protection of the environment
and pursuance of our business strategy in a socially
responsible manner

Good governance practices, diversity and
inclusion are key factors

Integration of ESG strategy into business model

Open and transparent report of our non-financial
performance.

HOW not just WHAT matters in the business
value creation process

We recognize the materiality of Non Financial
Information for our investors

Sustainable Finance
Financial Inclusion
o for our Customers and

Energy Management ® Community

Natural Resources,
Supplies

and Waste ®

Management

Social Impact

® and

Volunteering
for the Community

ENVIRONMENT  SOCIAL

Ve R

. Growth &
Climate Change SUPERVIELLE Diversit
y
Awareness @ o ¢
Campaign orour
Employees
Value Chain GOVERNANCE Ethical Behavior

Respect for the Transparency

Principle of Legality

23
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ESG Recent Highlights

GUR ENVIRONMENTAL OUR SOCIAL OUR RESPONSIBILITY WITH
RESPONSIBILITY RESPONSIBILITY M GOOD GOVERNANCE
o Carbon footprint measured since 2019 and o 95% of transactions conducted through our o Transparency award granted to Grupo

20% offset in 2021

o Renewable energy represents 14,4% of total
energy consumption in buildings o Launched a comprehensive program to
promote a diverse and inclusive work culture

Supervielle by CICyP and BASE

o 97% compliance with inventory of regulatory
obligations mapped by EY in the Regulatory
Risk Assessment

digital and automated channels promoting
financial inclusion

o Implementation of plastic waste management
program to eliminate single-use plastics o Over 26 corporate philantropy programs

o Cut paper consumption by 46% compared supported with an investment of
with 2019 (75% of the paper consumed TARG$264MM since 2018
internally is responsible sourced paper to o +1550 volunteers who join our solidarity
protect forest ecosystems) initiatives

o Corruption prevention program

o Whistleblowing hotline to help employees,
suppliers and clients and report malpractice
and unlawful or unethical behaviour

Sustainability Report since 2015
based on international standards
(Global Reporting Initiative) that
shows performance in economic,
social and environmental matters
(with external validation)

GC level in the BYMA
Corporate Governance Panel--
first admitted financial group
(includes those companies that
voluntarily incorporate corporate
governance practices in line with
the best international standards)

Sustainability Index—for the
second consecutive year Grupo
Supervielle integrates the first
sustainability index of the
Argentine market created by
BYMA jointly with IDB

Institutional Investor—in 2020
the publication Institutional
Investor recognized Grupo
Supervielle the second place as
Best ESG in Latin America in the
Financial/ Banks category

EXTERNAL VALIDATION ASSURANCE

24



ESG Goals 2024

ENVIRONMENT

CARBON EMISSIONS AND COMPENSATION
Goal: -6% REDUCTION AND 50% OFFSET

-2,5% -4% -6%

| | |

2022 2023 2024

ENVIRONMENTAL & SOCIAL RISK POLICY
Goal: 45% OF TOTAL PORTFOLIO

35% 40%  45%
| | |

2022 2023 2024

SOCIAL

% OF WOMEN IN SENIOR EXECUTIVE
POSITIONS
Goal: 33%

29% 31% 33%

| | |

2022 2023 2024

NUMBER OF PEOPLE WHO ATTENDED
FINANCIAL EDUCATION PROGRAMS
Goal: 120,000

95,000 105,000 120,000

2022 2023 2024

GRUPO )’
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GOVERNANCE

DISCLOSURE OF SUSTAINABILITY
REPORT (GRI)
Goal: Full Integration

—

2022 2023 2024

STRATEGIC SUPPLIERS SUBMITTED A SELF-
EVALUATION FORM RELATED TO
SUSTAINABILITY

Goal: 100%

65% 80% 100%

| | |

2022 2023 2024

25
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Macroeconomic & Industry
Outlook
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Challenges ahead in terms of Inflation, Reserves, FX policy and IMF targets

achievement in 2023

Easy comps and better external conditions
supported GDP rebound in 2021, with carryover
in 2022. Challenging 2023

Dec- Aug- Apr- Dec- Aug21 Apr Dec
18 19 20 20 22 22

e | dustrial Production === Economic Indicator (MoM var)

Source: INDEC. Base 2004. Economic activity and Industrial
Production as of Dec 2022.

... putting pressure on monthly inflation and
expectations for the next months ...

7,4
7,0
6760 6,2 6,3 @067

4,
3839

509 507 523 551 580 607 640 718 791 830 880 924 =Zk 990 1037 2

121 2 3 45 6 7 8 91011221 2 (e

2021 2022 2023
YoY Inflation e Nonthly Inflation

Source: Monthly Inflation - INDEC,
2023 e: REM BCRA Feb 23

Committed with IMF to gradual convergence of Fiscal

Deficit to zero by 2025
Fitcal Deficit / GOP [%]
0,0
I
-0,9
-31 24 o
-6,4
2020 2021 2022 2023 (e) 2024 (e) 2025 (e)
2020

Source: Company Estimates based on Minister of Economy
Information. 2021 does not include SDR. Including SDR fiscal deficit
would have been 2.2%.

...while the gap of the Blue Chip Swap rate
peaked in july and remains high at 98%

400

202
/

SONDJFMAMIJ J ASONDIJ FM

2021 2022 2023

s [ X e B|Ue Chip Swap Rate
As of March 16,2023
Source: BCRA, Bloomberg
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Fiscal deficit remains financed by monetary
expansion and issuance of
treasury bonds...

60%

0,
351)/40%43%46%45%48%5“’46% 43% 409 43%44% 42%44% 429 47%
27%30% 727 -
) 1 34 37 37 35 35 38 40 43 42 41 43 45 52 53 52 32

Sep Oct Nov Dec Jan Feb Mar AprMay Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar

2021 2022 2023
Monetary Base (AR$ trillion) ==YoY avg growth

Interest rates set by Central Bank, remained
unchanged and negative in real terms in 2021.
Increases started in 1Q22 and became positive in
November and December 22

75,00 78,00

69.5 75,00
470490 55 7500 78,00
425\ L —"570
5 46 48
OND JFMAMIJ JASONDIJ FM
2021 2022 2023
— | elig Retail Time Deposits

March 17, 2023

Source: BCRA 57



| Financial Sector Loans

AR$ Loans
[ix ARS Bu. in

wQMuMCanqJ
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Loans to Private Sector [4RS 8. iu Nowinal terus]

(+3.5%)

( +18.0%
161,2 166,9

([ +51.0% ) .

( +65.2% ) , INFLATION

243,4
+8.3% +14.1% ’
70[ ) a3 [um] g 17.3%

- in 4Q22

92,2 8.8% (+18.2%) 0
2. i s 5.856 6.510 7.517 94.8%

4Q19 4Q21 1Q22
Loans to Private Sector

. (+54.5%) .

| (+66.4%) |
(18.09 2252

(+3.8%) - (19.0%4 180,2 (+5.9%) 1190;8
145,8 ,

O— O—
(+9.4%) (18.2% (+11.5%) [+15.4%
4141 4,531 5.356 5.971 6.893
4Q21 1Q22 2Q22 3Q22 4Q22
AR$ Loans =0—Supv ARY Loans

Source: BCRA (..% ) QoQ or MoM variation

YoY
2Q22 3Q22 4Q22

=0—SUPV loans (AR$ Bn)

. (-26.8%) .

= (-11.9% ] .
¢ (41%) O

0,1
O— —O—(0.0%) {168% 01 [-83%) (1
U$S Loans

[in USS Bu.]
(-5.0%) (+5:19%) (-8.4%) (-3.7%)
4,0 3,8 4,0 3,7 3,5
4Q21 1Q22 2Q22 3Q22 4Q22
U$S Loans =0=Supv U$S Loans

Source: BCRA (..% ) QoQ or MoM variation
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| Financial Sector Deposits S{}BE&V.E{G

Private Sector Deposits [A4RS 8. i Nowinal terus]

' (+89.8%) ! INFLATION

| [ +93.5% } |

i i (+0.6%) 427.9% 94/,5 17.3%
g (+183%) 3413 (*246%] 4254 423/0/0 in 4Q22
g 288,5 H, —O—
' O O— 0
890 1 [ +8.5% ) (+23.0%) (+17.0%) [:239%) kDY
306 ! 9.770 10.601 13.036 15.255 18.908 YoY
4Q19 - 4Q21 1Q22 2Q22 3Q22 4Q22
Total Deposits =0—SUPV Deposits (AR$ Bn)
. (+89.7%) BN . (+11.1%) '

(+96.5%)

' . (+3.6% |

492,6 +0.2% 0
ARS$ Deposits (19.4%] 31 (+25.5%) 3893 [+03%]) 35 3{+26'2%J 03 [roz%) 03 [30%) o3 (n3%)3 [+211% )08
[in ARS %«. n 259,7 ' ; U$S Deposits O— —O— —0O— M
Origiual Currency] [in USS Ba.] [ } [ J
9.3% (+24.5%) (+17.7%) (+22.7%) -3.2% (+1.7% ) -3.8%
8.151 [+93%] 8.907 ’ 11.093 13.056 16.015 15,8 15,3 15,5 14,9 [+9'4%] 16,3
4Q21 1Q22 2Q22 3Q22 4Q22 4Q21 1Q22 2Q22 3Q22 4Q22
AR$ Deposits =0=Supv AR$ Deposits U$S Deposits =0=Supv U$S Deposits
Source: BCRA (..%)QoQ or MoM variation Source: BCRA (..% ) QoQ or MoM variation
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Supplementary financial Information
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Supervielle Assets Performance

Assets Evolution [4R§ M.}

( ]
| L -8:3% ] | 760.516
(-2.0% ) (+3.8% ) (114.7% ) (+5.6% )
21.495
760.516 745.445 773.867 660.142 697.436 RS
79.396
4Q21 1Q21 2Q22 3Q22 4Q22

111.886
Minimum Cash Reserve Requirements

On Deposits (M, i Origiual Currency]! 83.468

106.053
4Q21 1Q22 2Q22 3Q22 4Q22
Q Q Q Q Q 63.452
Cash 12,0656 13.630,5 15.760,5 18.6357  16.086,1
Botes 7.993,2 9.8252  10.504,3 121411 16.686,1
Lelia 204558  19.241,4 222766 259935 34.7859
294765
Treasury Notes 1.338,8 7.297.8 6.779,8 3.025,2 -
Regulatory Franchises 19.323,5 20.841,4 252913 295517 27.748,0
ARS$ Total Reserves requirement 61176,8 70.8362 80.612,6 89.3472 95.306,7
US$ Total Cash Reserves 4Q21
148,9 1211 125,3 16,4 153,1

requirement

1) The basis on which the minimum cash reserve requirement is computed is the monthly average of the
daily balances of the liabilities at the end of each day during each calendar month.

GRUPO )’

SUPERVIELLE
Total Assets Breakdown [%/
745.445 773.867 660.142 697.436
20.741 oY
55.913 18.374

I

227.158

268.554

236.726
207.594

97.555
49.392

[ 1597 |

90.394

— -‘.“s_

93.215
40.723

94.261
57.595

263.171 266.852

236.978 231.283

1Q22 2Q22 3Q22 4Q22

Property, Plants
& Equipments

Government
Securities®

LELIQ

Repo
Transactions
Other &
Intangible

Cash & due from
Banks

Net
Loans

2) Figure does not include AR$2.3 billion, AR$1.3 billion, AR$ 1.3 billion, AR$2.9 billion and AR$2.6 billion of
Government Securities in Guarantee in 1Q22,4Q21, 3Q21, 2Q21 and. 1Q21 respectively.
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Supervielle Loan Performance SSBES\/.E{E

4Q22 Personal & Business
Total Loans [4R§ Mi}” Total Loans Breakdown /% /" Q Breakdown /%"

Entrepreneurs &
Small Businesses

610%
91%

(08)  [v0e%) [m2%) (-27%)

19% Pmozfal
Mandatory SMEs & Business
Credit Lines/ Cowuwercial
49,9% total portfolio
314044 280170 281881 50192 24341 -
AR$47.5 billion
4Q21  1Q22  2Q22  3Q22  4Q22 40,9% 34.6% Mandatory Credit lines Mortgages Senior
150 140 134 12 102 7.5% of Deposits 18 Citizens
Compared to 17% in 3Q22
L—{uss MmLOANS }—— Lo o o -
B Personal & Business segment - Consumer finance portfolio .
transferred from ludui operations Payroll & Open & g:;:(f‘c
|—[ Fx Loans to Total Loans ]_| m |UDU digital financial services Market
Customers

B Personal & Business segment -Retail customers

33.8% M 35.3% W34 59 W 35.9% P m Personal & Business - Commercial customers

Total Loans (net) to Assets

1) Denotes loans and leases before allowances
2) Small businesses (annual sales up to Ps.300 million), and SMEs (annual sales over Ps.300 million and below Ps. 3 billion) included under Personal & Business Segment. Middle-market companies and large
corporates (annual sales over Ps. 3 billion) included under Corporate Segment.
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Supervielle Deposits

Funding [4R§ MiL]

| [ -81% | ,
(-23% ) [(+45%) [(-153%) (+6.4%)
722,895 706,234 737,782 624,630 664,554

561.897 572.782 608.655 502,032 547.517

Dec 21 Mar 22 Jun 22 Sep 22 Dec 22
B Shareholders equity B Other Fis & Subordinated Negotiable Obligations1) = Deposits

I—{Total Loans to Total Deposits]—I

| |

{ LCR )

\—[ Fx Deposits to total deposits]—‘

DEPOSITS
AR$ MILL.

DEPOSITS
US$ MILL.

GRUPO ’f
SUPERVIELLE

Deposits /M, %]

| (-26%} |
(+29%)  (+7.0%) [-17.8%) [(+7.6%]

505.886  520.535 556.918 457.790 492.604

Dec 21 Mar 22 Jun 22 Sep 22 Dec 22
56.1% 48.8% 46.3% 50.4% 45.7%

|—[ AR$ Loans to AR$ deposits ]—'

\—[Core Deposits (AR$ Bn)]—‘

: (+10,8%) |
(+02%)  (+3.0%) [13%)  (+211%)
279,8 280,5 288,8 256,0 310,0

l—[ US$ Loans to US$ deposits ]—I

1) Includes: Repo Transactions, Financing received from Central Bank and others, Medium Term Notes and Subordinated Loan and Negotiable Obligations
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Net Financial Income [NFI] & NIM

Net Financial Income [4R§ ML ]

{'0-2%} ' +3.7% q
105,768 109,71

26946 27015 26917 28899 2683 HEE N

22.160,6 22.317,0

59313 6.524,7 51444 53437 5.304,2 83.6071 87.400,7
21.014,6  20.490,4 217724 235553 215826

4Q21 1Q22 2Q22 3Q22 4Q22 12M21 12M22
NI (T m NIFFI & Exchange Rate Differences (1)
Interest Spread /%./
46,2 4.2
q 3,4

33,5 34,0 W

O O— 263
210 215

o O—
12,5 12,4 12,0 1,7 10,7
4Q21 1Q22 2Q22 3Q22 4Q22

Spread =O==AR$ interest earned / AR$ Assets  ==O==AR$ interest paid / AR$ Liabilities
1 NII: Net Interest Income, NIFFI: Net income from financial instruments at fair value through profit or loss.

GRUPO )’
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NIM Analysis [%]
4Q21 1Q22 2Q22 3Q22 4Q22
Loan Portfolio NIM 18.3% 19.0% 18.7% 14.7% 14.7%
AR$ 19.9% 20.5% 20.1% 15.5% 15.4%
Us$  45% 5.4% 5.5% 5.6% 5.9%
Investment Portfolio NIM 18.8% 18.5% 18.2% 27.4% 26.7%
TotalNIM | 18.3% 19.2%  18.8%  22.0%  216%
ARSNIM | 18.6% 193%  19.0%  204%  205%

Avg. ARS IEA breakdown [ac % of fotal ARS IEA.J

85,4%
49,5% 48,1% 42 6% 451% 44,2%
~ 45,2%
1,9% 9 '
o 39,2% 38,1% 43,8% 46,3% 10,6%
2,7% 1,3% 13,7% 13,6% 85%
1Q18 40Q21 1Q22 2Q22 ""73Q22 4Q22
=0—Avg. AR$ loans Avg. AR$ government and corporate securities

=0=Avg. AR} securities issued by the CB
2). IEA: Interest-Earnings Assets
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Service Fee Income & Income from Insurance Activities

Net Service Fee Income (exc. Insurance) [4RS M.]

(16.3% ,

’—[ +1.9% ]_‘

5.705,7 004
S 4.958,4 4.687,6 4.775,6
4Q21 1Q22 2Q22 3Q22 4Q22
Net Service Fee Income Ratio /% /"
20,3
' 19,1 18,6 16,7 17,9
4Q21 1Q22 2Q22 3Q22 4Q22

1) Excludes income from insurance activities

GRUPO ’f
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Income From Insurance Activities [4RS M ]

{ -91% )} .
’—[-2.6%]—‘
1177,6 1180,9 1176,3
1.098,7 1.070,5
4Q21 1Q22 2Q22 3Q22 4Q22

Note: Net services fee income + Income from insurance activities divided by the sum of Net interest income + Net income from financial instruments at fair value through

profit or loss + Exchange rate differences on gold and foreign currency, net services fee income, income from insurance activities and other net operating income.
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Asset Quality SSBES\/.E{E

Loan Loss Provisions Evodution NPLs Ratir
C
atio [%] DEC-21 MAR-22 JUN-22 SEP-22 DEC-22
6 3% TOTAL 4.3% 4.3% 3.8% 3.7% 3.7%
5,8% o 5,7% Corporate 31%  32%  23%  25%  19%

529% Personal &

. 2.5% 2.4% 2.9% 3.1% 4.9%
0 Business
5,1%
Individuals 2.9% 2.7% 3.1% 3.6% 4.4%
S5 2,8%
E”trepre”e““;\j\?i 1.6% 1.7% 2.2% 1.6% 1.6%
4.302 3.566 3.997 2.632 3.246
Consumer o
4Q21 1Q22 2Q22 3Q22 4Q22 custormers NPL 16.9%
Loan Loss Provisions (in AR$ million) ~ =O=Cost of risk [%]  ==O==Cost of risk, net [%] IUDU 20.8% 19.7% 20.4% 17.3%

e

(AR$ Bn.)'
| (23.5%) H+70.9%}

1. LLP, net: includes loan loss provisions net of recovered charged-off loans and reversed allowances
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Banco Supervielle Loans - Risk Management SSBESV.E{Q

Loans breakdown by industry /%]

éﬁfn:c;n;:g Business Sector 3Q22 share 4Q22 share
1,137 Families and individuals v 48.9% 46.4%
3,218 Food & Beverages A 8.1% 8,2%
5,500 Agribusiness A 6.4% 7,6%
1,303  Wine v 4.1% 4,0%
2,605 Utilities A 3.5% 4,0%
1,508 Construction & Public works A 3.2% 3,3%
1,376 Automobile A 2.8% 2,9%
1,517 Transport A 2.2% 2,4%
-2,771  Chemicals & plastics v 3.7% 2,2%
1,841 Pharmaceutical A 1.1% 1,7%
502 Machinery & Equipment > 1.5% 1,5%
400 Health v 1.6% 1,5%
697 Oil, Gas & Mining A 1.3% 1,4%
2,116 IT Services A 0.7% 1,4%
5231  Others A 10.8% 1,3%

Other includes more than 20 sectors with less than 1% share each

(N
A

= Well Diversified Industry exposure

= Seasonal decline in agribusiness sector

= Atomized loan portfolio (top 10 debtors represent 8%)

Collateralization [Decewdber 2022 - %]

380/ = Collateralized Commercial Loan
o Portfolio

@ = Collateralized Non- Performing
[E o 76% Commercial Loans

Banco Supervielle Loans to Individuals /%/

O o/, " Loansto payroll and pension clients /
Qf'\—o\ 53% total Loans to Individuals
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Non-interest Expenses & Efficiency Ratio SSBES\/.E{E

Personnel and Administrative Expenses, D&A & Efficiency Ratio /4RS Mi.]

| {+8.3%] | ’—[+5.2%]—‘ . .
’—[+6'3%]_i = One-time charges resulting from
23,952

22,112 22,436 23,630 22,536 87,995 92,554 initiatives to rightsize and gain
76,6% 74.1% 81,4% 731% 91,6% operating leverage to drive future
74,6%.0 2,6% profitability impacted efficiency
29.911,6

49.850,2 [ 53.892,5

4Q21 1Q22 2Q22 3Q22 4Q22 12M21 12M22
= Personnel Expenses =@ Administrative D&A —O— Efficiency Ratio [%]1 - Efficiency excl. Extraordinary charges
3,494 3,427 3,406 3,338 3,334
I ( ] I

| Bank Employees? |

1) Efficiency: Personnel, Administrative expenses and Depreciation & Amortization divided by the sum of Net interest income + Net income from financial instruments at fair value through profit or loss + Exchange
rate differences on gold and foreign currency, net services fee income, income from insurance activities and other net operating income.
2) Employee information include temporary employees.
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Profitability

Profit Before Income Tax [4R§ Mi.]

6631
-842,5 -3208

31057

4Q21 1Q22 2Q22 3Q22

ROAE /%]
18

7,0 55
10,2

4Q21 1Q22 2Q22 3Q22

-4.867,6

4Q22

-3,4

4Q22

GRUPO ’f
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Attributable Net Income [4R$ Mi]

-437 792
3 /\%60
PR sers 2500 3722
-4.498
-4.997
4Q21 1Q22 2Q22 3Q22 4Q22
Result from net monetary position O Net income excl. extraordinary charges
e Attributable Net Income
ROAA [%]
) -0,4
'1,0 012 '0,5
1,4
4Q21 1Q22 2Q22 3Q22 4Q22
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SUPV Digital Transformation

Agenda & KPIs evolution as of
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Advancing on Our Six Strategic Pillars to Drive ROE SSBESV.E{E

Leading indicators confirm we are on track to positively impact banking business results starting 2022
and into 2023

05
CUSTOMER DIGITAL '-2/‘\.;\5-' FUNDING
EXPERIENCE ADOPTION

e CUSTOMER EFFICIENCY ASSET

« Agile at Scale ACQUISITION QUALITY

* Cultural Transformation

DIGILTAL TRANSFORMATION
OF IT CAPABILITITES
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| Scaling Digital Retail Customer Acquisition and Further Digitizing Our Customer Base  Sipig »-

SUPERVIELLE
% CUSTOMER . DIGITAL
STRATEGICPILLARS | 4 AcquisITION ADOPTION
INDIVIDUAL DIGITAL CUSTOMERS DIGITAL CUSTOMERS EVOLUTION SUPERVIELLE APP ADOPTION
\AS % OF TOTAL CUSTOMERS [%]  / [THOUSANDS OF CUSTOMERS] o | (LOGGED-IN 30 DAYS) Y.
59 ’ [ 889, |
66% 68% 69% 70% 66%2 ’—['62 ]—’L { +88% | co0
439, 48% 92% 810 880 473 52
542 474
asop 51% 52% 54% 27 263 Al ogg—323 48 398 375 42
0,
199% 07 > W 319 318 | 501
1634) Dero Dec Dec March Jun Sept Dec Dec Dec De dec March Jun  Sept
o jan feb mar apr may jun sep dec

Digital Customers?

. . L igital Cust L
Digital Customers excluding senior citizens Digital Customers

“ " Digital Customers excluding senior citizens
1)  Digital Customers are customers using Online Banking, or Mobile app or the Senior Citizens app during last 90 & &

days
2)  Includes Consumer customers transferred from ludu to the Bank. Excluding consumer customers, it would be 73%

NEW DIGITAL CUSTOMERS / NEW TOTAL VIRTUAL HUB EXPANDS REACH
BANKING CUSTOMERS (Gross Adds onboard ENABLING ANYWHERE BANKING

d
digitally, [%1) e/ k j

549% 28% 459% 459 Z’id'(:ofa:ll thro:;gh
29.472 ) 1g1tal channeils
. 4% 22.623 Human 28 . (MB +OBI)
3%4’ il Chat - OBI o =
n

VIRTUAL

HUB

Human
Chat - MB

2021 2022
y\ ﬂ LL stomerﬁ ((JI'OSS Adds)

is ratio r\/mr |dpr err /\fﬂumf AN i‘—“"i'fi Customer segments
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: : : »-
Improving Retail Customer Journey and Increasing Share of Wallet  SipervieLLe

CUSTOMER >o- DIGITAL

)’ S TRATEGICPILLARS EXPERIENCE ADOPTION

SUPERVIELLE

INDIVIDUAL CUSTOMERS ROADMAP [EXCLUDING SENIOR CITIZENS]

Lske 3 < ayStore O .9,/ S8 ——
:SB% é@ .'4.0 Poysiore | 8, (29 135 @ , @

P P t of i h h OB
« Carinsurance 123Seguros xal 4_6App Store | MODO (P2M) ayment of services through O

» Deposits and checks, own experience SST

* New SUPV APP (MB)  Video call through OB * Human Chat,Teller X3) and * Human Chat, Video Call + Buy Now Pay Later
* Claims through OB « New HBI

* Digital « MODO (P2P)
Onboardin
g er ¢ Quick balance
» Virtual Hub (OBI) (MB) * New Insurance Digital investment

* New Investments * Dolar MEP (MB) Products

Platform (APIs) » New insurance home through OBl and MB

August 20 March - April 21 May-June 21

DIGITAL & AUTOMAT|C1) DIGITAL & AUTOMATIC TIME ASSET MANAGEMENT RETAIL INSURANCE SALES ($3 TH;)QOUGH
L PERSONAL LOANS [% Q"] J L DEPOSITS [% Q2] J k CUSTOMERS & AuM [Customers&AR$bny L DIGITAL CHANNELS[% Q'] J
46% 439 0 0 ) 12.500 48% 0
350, 40% ° 39% 36% 92% '94% 97% 9%@ o 1y 107 Q592 35%'35% 35% - 38%340
75% 6.6327-852 "
7% 97% 97% 98% | 151435725 %
7 330 | 35% |34% | 34% agos 0% 7770 977 TE0 .
16% 26% 75% lmllu‘llﬂ-
< A s AN A G e March Jun Sept Dec March Jun Sept Dec
3%%c Dec Dec March Jun Sept Dec 50% ec March June  Sept Jun Sep Dec Ma Sep De t ; ¢ er i(
JEeC pec vidar( June SEL 2022
2019 2020 2021 - 2022 2019 2020 2021 2022 1 M[ERSBNJ peset et 2021 2022
—O—IndmduaAI ?ustomers excluding senior citizens «=Q==|ndividual customers excluding senior citizens " n ST MMM CHSEMIES =0=|nsurance Sales through Digital Channels
Total Individual Customers Total Individual Customers
1 Sales th h ATM. Cash di & Online Banking, Mobile Banking. Note: The d i Jul q 2) Sales through Online Banking & Mobile Banking 4) % of digita‘\ ;ale over total sales of those product offered
: aAngusrtO2u§21 was rela:ted Li)pgr;;?:al Ba?ﬂlnrieaasnurlgfto aovo‘iz fraarlldmg o e sEme A 3) Teller X'is an ATM "Caja Rapida” with live virtual assistance / through digital channels
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Improving Senior Citizens Customer Journey and Increasing Share o )
of Wallet SUPERVIELLE

‘. CUSTOMER >o- DIGITAL ®
EXPERIENCE ADOPTION =

), ( STRATEGIC PILLARS FUNDING )

SUPERVIELLE

SENIOR CITIZENS ROADMAP: FOCUSED ON DIGITAL AND AUTOMATIC SELF-SERVICE CHANNELS

§ @D @ %@ BEe 3%

* Payment Receipt * MODO P2P wire  * MODO P2M

* Senior citizens (App) * 24-hour banking transfer * Human Chat * Video Call - HB * Virtual Hub
* Application * Cash withdrawal areas in lobbies * Loans granted * Account balances = ° Loanrenewal App ° Pin reset * Relaunched Proof
* Proof of life without debit card 103 sgm (vs 27sqm) =~ through the App (App) * Teller XV * Payment services of life
March - April 20 October 20 January 21 March - April 21 3Q-4Q 21
“CASH DISPENSERS" IN MOBILE ADOPTION SENIOR CITIZENS
L 24-HOURS BRANCH LOBBY J k [90-days logged in Senior Citizens customery

+57% }
* Cajas Rapidas - Total 59% 64% 67% 79% 84% o J |
39% -3.6%)
24%

266 274 | 264
eg | 168 | 180 247
69 105 O -0 O C O
3Q 4Q

97
4 1 4 4 1 2
- - 2020 & 20Q21 3 . 10 20 40 40 10 20 30 40
2019 2022 s - -
mmmmm " Cash Dispensers” Inside branch s "Cash Dispensers” Lobby @ (D Lobby / Total

1 Teller X'is an ATM "Caja Rapida” with live virtual assistance
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Digital Transformation of Commercial Customer Journeys

»-

SUPERVIELLE

ENTREPRENEURS,
SMES & MIDDLE
MARKET
COMPANIES
ROADMAP ON 3
KEY VERTICALS

‘n~ CUSTOMER oL, CUSTOMER >o- DIGITAL
STRATEGIC PILLARS s
( EXPERIENCE YK ACQUISITION ADOPTION )
s COMPLEMENTING THE DIGITAL SERVICE
F¢5 DIGITAL ONBOARDING ‘ _ MODEL WITH CUSTOMER ACQUISITION
* Entrepreneurs- * Entrepreneurs- * Full integration BY EXPANDING SERVICES TO SMES AND
Individuals Commerce with digita] RELATED SEGMENTS IN SELECTED
partnerships
* Digital End to End BRANCHES
December 20 August 21 1Q 22
_ 2 wE
DIGITAL LENDING 6 2 B 1500 newsMEs
*E-Factoring |+ “Linea Express | . Automation of | « Digital - Digital . B
2.0 ‘Dl.gltal OB sustainable unsecured Overdrafts 1 2 - since openings
entrepreneurs Oct Jul Aug Oct 4Q 2Q 2022e
2Q 20 3Q 21 1Q 22 2Q 22 4Q 22 —_—
2020 2021 2022
z®ll, CASH MANAGEMENT Q g DIGITAL SERVICE MODEL
PAYMENTS COLLECTION ®) * MVP Videocall - * MVP Videocall
«E-Cheq  *Bulkdigital =« Taxretentions 100% digital  * Pago F4cil * Self Service 03}0 Mendoza - Cordoba - San
paymentsto documents = onboardingon = agreement terminals - . O * 4.9 customer Luis
suppliers  « SIDOM Pay = payrol services Lobby * Virtual Hub satisfaction
2Q 20 1Q 21 July 21 4Q 21 May 21 Jun 21 1Q22 2Q22/3Q22 1Q23

GRUPO ’f
SUPERVIELLE
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Scaling Digital Corporate Customer Acquisition and Further Digitizing Our

GRUPO )’

SUPERVIELLE
Customer Base
28 CUSTOMER -~ DIGITAL
b <]
) ( STRATEGICPILLARS — 1 "Y' acquisiTiON ADOPTION )
SUPERVIELLE
ENTREPRENEURS, SMES & MIDDLE
LMARKETCUSTOMERS[Evqution] ) L E-FACTORING y L E-CHEQ y,

+12% F——
32.631 33461
31.256

ENTREPRENEURS, 68 3

SMES & MIDDLE 2

MARKET

COMPANIES Mar 21 Dec 21 Mar 22 Jun 22 Sep 22 Dec 22

DEC-2022

5.31%’

DEC-2021 SHARE

* 5.06% [JSSSRE

— 2 Payroll
NPS improved 2.48% Services 2.63%?
across all Forei
gn 3
1) Market share as of nov 22

Market share on Private sector employees share as of Dec 22

Market share of 9M27

s Volume of e-factoring in AR$ billion2 mmm Quarterly volume of Echeq in AR$ billion2

=='w= % of factoring transactions through digital channels2 == Number of E-cheq issued (thousands)
773 268 266

51,5

0,0 I
1Q 3Q

2020 2021 2022 2020 2021 2022

1Q " 4Q " 4Q ' 1Q ' 2Q ' 3Q ' 4Q
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° ° ’
Efficiency gnggVIE{LE

Network Right-Sizing and Accelerated Efficiencies

-@- DIGITAL Fii] EFFICIENCY>
)’ ( STRATEGIC PILLARS ADOPTION RS
SUPERVIELLE
MONETARY TRANSACTIONS RIGHT-SIZING AND WHILE RIGHT-SIZING HEADCOUNTS -
[|” k BREAKDOWN BY CHANNEL [%] / k STREGTHENING CX [# BRANCHES]/ k EVOLUTION [# EMPLOYEES] /
RAAY
,—‘ ; ) [ 1590, )
100% 100% 100% 100% 100% 100% 100% 10% ) | { 1 J
_ o R e WAL 184 183 165 3.
Cashier E!l Tz 165
Online [[= 14 28 ) :
Banking « = )
N
Mobile g@ 2338
167 150 - 3.427 '
ATM, 1
TAS, Cash Dél 3;338
dispenser [—2.2%} [-1.9%] Eo.eo/g [-2.0] [-0.1]
Dec-20 Dec 21 (1) Sep 22 Dec 22 est Dec Dec Dec Sept Dec March Jun Sept Dec
1Q20 3Q21 4’Q21 1Q22 2Q22 3Q22 4Q22 ® Traditional Bank Branches ® Consolidated = Express Branch 2018 2019 2020 2021 2022

1) 28 Branches expected to be closed in 2022. Approval from Central
Bank still pending.
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Digital Transformation of IT Capabilities SSBES\/.E{Q

Speeding up deployment of our omnichannel strategy, modern IT architecture, including APls to accelerate
transformation, connect to third parties and prepare for open banking

)
SUPERVIELLE
MIGRATION TO CLOUD SERVICES

L [% of technology] Y, D : ;I

[ +23 native cloud }
Dec Dec Sept Dec 1 March Jun Sept Dec Feb 0% ﬁ .’ l l l l l 70% 100%

Dec 20 May  Oct Dec  Mar  Jun Dec Dec 23 Dec 24
5071 5022 (est) (est)

APIS EVOLUTION [# ]

L~

2019 2020 2021 2022 2023
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Income Statement & Balance Sheet

In millions of Ps. stated in terms of the measuring unit current at the end of the reporting period

INCOME STATEMENT

BALANCE SHEET

1) Excluding income from insurance activities

GRUPO ’f
SUPERVIELLE

Net Interest Income
NIFFI & Exchange Rate Differences |

Net Financial Income

Net Service Fee Income1)
Income from Insurance activities |
RECPPC

Loan Loss Provisions |
Personnel & Administrative Expenses
Profit before income tax |

Attributable Net income

Comprehensive income |

Total Assets
Average Assets |

Total Loans & Leasing
Total Deposits |

Attributable Shareholders' Equity
Average Attributable Shareholders’ Equity |

4Q22 3Q22 2Q22 1Q22 4Q21 QoQ YoY
21,582.6 23,555.3 21,7724 20,490.4 21,014.6 -8.4% 2.7%
53042 5,343.7 5144.4 6,524.7 5,931.3 -0.7% -10.6%
26,886.828,899.0 26,916.8 27,0151 26,946.0 -7.0% -0.2%
4,775.6 4,687.6 4,958.4 5194.4 5,705.7 1.9% -16.3%
1,070.5 1,098.7 1176.3 1,180.9 1177.6 -2.6% -9.1%
-3,722.0 -4,997.0 -4,497.9 -4,578.4 -3,306.4 -25.5% 12.6%
-3,246.2 -2,631.5 -3,997.1 -3,565.5 -4,301.8 23.4% -24.5%
20,466.120,396.0 21,430.3 20,162.9 19,980.5 0.3% 2.4%
-4,867.6 6631 -3,105.7 -320.8 -842.5
-791.6  -659.6 -2,499.8 -436.6 -1,779.8
-1.290,1 -295/4 -3.476,4 -655,6 -1.475,0
4Q22 3Q22 2Q22 1Q22 4Q21 QoQ YoY
697,436.1 6601416 773,867.2 7454451 760,516.3 5.6% -8.3%
634,512.3 665417.8 7248446 7319025 743,367.4 -4.6% -14.6%
2434116  250,191.8  281,880.5  280,170.1 314,044.3 -2.7% -22.5%
547,516.9 502,031.9 608,655.2 572,781.6 561,896.7 9.1% -2.6%
92,840.7 95,022.0 95,6985 99,670.7 100,433.3 -2.3% -7.6%
93,617.8  97,994.0 97,879.5 99,2145 101,315.2 -4.5% -7.6%
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PROFITABILITY & EFFICIENCY 4Q22 3Q22 2Q22 1Q22 4Q21

ROAE -3,4% -2,7% -10,2% -1,8% -7,0%
ROAA | -0,5% -0,4% -1,4% -0,2% -1,0%
Net Interest Margin (NIM) 21,6% 22,0% 18,8% 19,2% 18,3%
Net Fee Income Ratio | 17,9% 16,7% 18,6% 191% 20,3%
Cost / Assets 15,1% 13,5% 13,0% 12,3% 1,9%
Efficiency Ratio | 91,6% 731% 81,4% 741% 76,6%
LIQUIDITY & CAPITAL 4Q22 3Q22 2Q22 1Q22 4Q21
Total Loans to Total Deposits 44 5% 49,8% 46,3% 48,9% 559%
ARS Loans to AR$ Deposits | 45,7% 50,4% 46,3% 48,8% 56,1%
US$ Loans to US$ Deposits 33,1% 43,6% 46,5% 49,9% 53,6%
Liquidity Coverage Ratio (LCR) | 103,5% 102,3% 104,0% 116,3% 109,6%
Total Equity / Total Assets 13,3% 14,4% 12,4% 13,4% 13,2%
Capital / Risk weighted assets 13,6% 14,8% 14.2% 14,4% 13,3%
Tier1 Capital / Risk weighted assets 13,0% 14,2% 13,6% 13,8% 12,7%
Risk Weighted Assets / Total Assets 61,4% 64,6% 58,8% 60,7% 65,2%
ASSET QUAL'TY 4Q22 3Q22 2Q22 1Q22 4Q21
NPL Ratio 3,7% 3,7% 3,8% 4,3% 4,3%
Allowances as a % of Total Loans | 5,0% 5,3% 5,4% 6,2% 6,3%
Coverage Ratio 135,9% 141,7% 142,0% 142,3% 143,9%
Cost of Risk | 5,7% 4,3% 6,3% 5,1% 5,8%
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MACRO 4Q22 3Q22 2Q22 1Q22 4Q21
Retail Price Index (%) 17.3% 22.0% 17.3% 16.1% 10.2%
Avg. Retail Price Index (%) 94.8% 83.0% 64.0% 55.1% 50.9%
UVA (var) 19.8% 19.9% 18.5% 11.8% 9.9%
Pesos/US$ Exchange Rate 17713 147.32 125.22 110.,98 10.,75
Badlar Interest Rate (eop) 69.4% 69.1% 50.6% 41.8% 34.1%
Badlar Interest Rate (avg) 69.2% 59.4% 45.7% 38.6% 34.2%
Monetary Policy Rate (eop) 75.0% 75.0% 52.0% 44 5% 38.0%
Monetary Policy Rate (avg) 75.0% 63.9% 48.2% 41.3% 38.0%
OPERATING DATA 4Q22 3Q22 2Q22 1Q22 4Q21
BanIE- Active Customers (in millions) 1.67 1,55 1,55 1,49 1,46
IUDU-Active Customers (in millions) 0,34 0,38 0,37 0,40
IOL-Active Customers (in millions) 0,12 0,12 0,10 01N 0,11
Bank Branches | 165 165 183 183 183
Bank Employees 3.334 3.338 3.406 3.427 3.494
Other Subsidiaries Employees | 480 564 793 1100 1.313
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Quick update on the evolution of the economic & regulatory

environment 2018 - 2022

95% 516%

3

Negative Real
Interest Rates
Since 2018

Official Fx rate

37.8 1771
Dec-2018 | Dec-2022
366.7

Blue chip swap rate
Dec-2022 [95% Gap]

Tax
Increases

d

)
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* Minimum Rate for Time

Deposits

» Caps on interest rates on

certain loans

* VVolumes: Mandatory Loans &

leligs holdings

* Previous Central Bank approval

request to close branches

e FX Market Restrictions

O-0-0y

S!’lrink!ng In2022 | Accumulated
1 Financial Doubling | Dec-2018/22
System 20217 levels = [Avg. Inflation
~
ol Y

Weak credﬂ demand. Loans Inflation:
to GDP at historical lows. .

Accounting:
Loans to GDP:

Hyperinflation
Adjusted Figures
since 1Q20

71.7%

Sept-2022

12.7%

Dec-2018

* Deposits to GDP:

18.7% 17.1%

Dec-2018 Sept-2022

°@ OPPORTUNITY

i
(lit)
57%

2018-2022
Avg. YoY Inflation

51%

Avg. Badlar
Interest Rate

4

FX: Increasing

Restrictions to
access FX Market

$

* Higher and new Turnover
tax rates on Financial
Instruments previously
exempt

* Statutory rate
* Municipality taxes

®

S —

Increasing
Punitive
Regulation

b

 Underpenetrated Financial System
» Lifting of Punitive Regulations
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